
crisis communication plan for associations

A well-defined crisis communication plan for associations is not just a best practice; it's a fundamental
necessity for safeguarding reputation, maintaining member trust, and ensuring operational continuity
when faced with unforeseen challenges. Associations, by their very nature, are built on relationships and
collective purpose, making them particularly vulnerable to reputational damage during a crisis. This
comprehensive guide will delve into the essential components of developing, implementing, and refining
such a plan, covering everything from proactive risk assessment and team formation to message crafting,
stakeholder engagement, and post-crisis evaluation. Understanding how to navigate turbulent times
effectively is paramount for the long-term health and credibility of any association.
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Understanding the Need for a Crisis Communication Plan
In today's hyper-connected world, news, whether good or bad, travels at lightning speed. For associations, a
crisis can emerge from a myriad of sources: financial mismanagement, ethical breaches, member
misconduct, natural disasters impacting a key event, or even a viral social media gaffe. Without a pre-
existing framework, the response to such an event can be chaotic, reactive, and ultimately detrimental. A
crisis communication plan acts as your organization's roadmap, providing clear directives and established
protocols to guide your actions during periods of intense scrutiny and potential damage.

Think of it like an emergency preparedness kit for your association. You hope you'll never need it, but
when disaster strikes, having the right tools and a clear plan can make the difference between a
manageable setback and an existential threat. It empowers your team to act decisively and coherently,
minimizing panic and maximizing the chances of a positive outcome. This proactive approach is crucial for
building resilience and demonstrating your association's commitment to transparency and accountability to
its members, partners, and the wider public.



Key Elements of a Robust Crisis Communication Plan
A comprehensive crisis communication plan is more than just a document; it's a living, breathing strategy
that requires diligent attention and regular updates. It needs to be detailed enough to provide clarity but
flexible enough to adapt to the unique circumstances of any given crisis. At its core, it should outline who
does what, when, and how, ensuring a coordinated and effective response.

Defining Crisis Communication Objectives
Before diving into the specifics, it's essential to establish what you aim to achieve during a crisis. Your
objectives might include protecting the association's reputation, maintaining member confidence, ensuring
the safety of individuals, complying with legal obligations, and providing accurate and timely information
to all relevant parties. Clearly defined objectives will shape the entirety of your communication efforts.

Identifying Key Stakeholders and Audiences
Who are the people and groups most affected by or interested in your association's activities? This list is
often extensive and can include current members, prospective members, staff, board members, volunteers,
donors, sponsors, regulatory bodies, media outlets, and the general public. Understanding these distinct
audiences will allow you to tailor your messages and communication channels effectively.

Establishing a Crisis Communication Team
A dedicated team is the backbone of any effective crisis response. This team should comprise individuals
with diverse skills and authority. Their roles must be clearly defined, with designated spokespersons who
are trained and prepared to address the media and other stakeholders. The team should also include
individuals responsible for monitoring news, social media, and internal communications, as well as legal
counsel and subject matter experts.

Developing Communication Channels and Tools
How will you disseminate information during a crisis? Your plan should identify primary and secondary
communication channels. These might include your association's website, official social media accounts,
email newsletters, press releases, dedicated hotlines, and even town hall meetings (virtual or in-person). It's
also crucial to have a backup plan in case your primary channels are compromised or overloaded.



Creating a Message Bank and Templates
Having pre-approved message templates for various scenarios can significantly expedite your response
time. While you won't be able to anticipate every single crisis, having a library of foundational statements
regarding common issues—such as data breaches, event cancellations, or personnel changes—allows you to
adapt and personalize them quickly. These messages should be clear, concise, truthful, and empathetic.

Implementing a Monitoring and Evaluation System
Your plan must include mechanisms for monitoring media coverage, social media sentiment, and
stakeholder feedback throughout a crisis. This ongoing evaluation allows you to gauge the effectiveness of
your communication efforts, identify misinformation, and make necessary adjustments to your strategy in
real-time.

Building Your Crisis Communication Team
The effectiveness of your crisis communication plan hinges on the people you designate to execute it.
Assembling the right team ensures that crucial tasks are managed efficiently and that decisions are made
with the collective best interest of the association in mind. It's not just about assigning titles; it's about
empowering individuals with the necessary authority and training.

Defining Roles and Responsibilities
Each member of the crisis communication team needs a clearly delineated role. This might include a Team
Lead who oversees the entire operation, a Spokesperson who is the public face of the association, a Content
Creator responsible for drafting messages, a Social Media Monitor, a Legal Liaison, and an Internal
Communications Coordinator. Clarity here prevents confusion and ensures accountability.

Selecting and Training Spokespersons
Your spokespersons are critical. They need to be articulate, calm under pressure, knowledgeable about the
association, and empathetic. Training should cover media relations, message delivery, handling difficult
questions, and understanding your association's policies. Regularly scheduled media training can keep these
skills sharp.

Establishing Chain of Command and Decision-Making Processes
During a crisis, decisions need to be made swiftly. Your plan should outline who has the authority to



approve messages, make policy statements, and deploy resources. A clear chain of command prevents
bottlenecks and ensures that the right people are involved in crucial decision-making without unnecessary
delays.

Ensuring Availability and Accessibility
The crisis communication team must be readily available, especially during the initial stages of a crisis. This
might involve having a system for immediate notification and ensuring team members can connect and
collaborate even if they are not physically together. Consider establishing a dedicated communication
channel for the team itself.

Identifying Potential Crises and Risks
Proactive risk assessment is a cornerstone of any effective crisis communication plan. By anticipating
potential threats, you can better prepare your association to respond. This involves a thorough examination
of your operations, external environment, and historical incidents to identify vulnerabilities.

Conducting a Risk Assessment Workshop
Gather your key stakeholders and facilitate a workshop focused on identifying potential crises. Use
brainstorming techniques to list every conceivable scenario, from the highly probable to the seemingly
improbable. Consider internal issues like data breaches or staff misconduct, as well as external factors like
natural disasters, economic downturns, or negative public perception related to your industry.

Categorizing and Prioritizing Risks
Once a list of potential crises is compiled, categorize them based on their likelihood and potential impact. A
simple matrix can be helpful here, plotting "likelihood" against "impact." This allows you to prioritize your
planning efforts, focusing on the scenarios that pose the greatest threat to your association.

Developing Scenario-Based Contingency Plans
For high-priority risks, begin developing specific contingency plans. What would be the immediate steps if
a major data breach occurred? What if a key fundraising event was abruptly cancelled? These scenario-
based plans will form the basis of your communication strategy for those specific events.



Reviewing Past Incidents and Lessons Learned
Analyze any past crises or near-misses your association has experienced. What went well? What could
have been done better? Extracting lessons learned from these events is invaluable for refining your current
plan and avoiding the repetition of past mistakes.

Developing Crisis Communication Strategies and Tactics
With potential risks identified and a team in place, it's time to build the communication strategies and
tactics that will guide your actions. This phase involves outlining how you will communicate, what you
will say, and to whom, depending on the nature of the crisis.

Outlining Communication Protocols for Different Scenarios
Your plan should have distinct protocols for various types of crises. For example, a data breach
communication strategy will differ significantly from one for a natural disaster impacting a conference.
This ensures your response is tailored and appropriate to the specific situation.

Determining Key Message Pillars
Regardless of the crisis, there are likely to be overarching message pillars your association will consistently
reinforce. These might include a commitment to member welfare, transparency, adherence to ethical
standards, or the steps being taken to resolve the issue. These pillars provide consistency and a reassuring
foundation for your communications.

Defining Message Approval Workflows
Establish a clear process for drafting, reviewing, and approving all crisis communications. This ensures
accuracy, consistency, and legal compliance before any message is released to the public. Who needs to sign
off on a statement? How quickly can approvals be obtained?

Planning for Proactive vs. Reactive Communication
While many crisis communications are reactive, look for opportunities to be proactive. Can you anticipate a
potential issue and address it before it escalates? Proactive communication can often mitigate damage and
demonstrate leadership. The plan should outline when and how to be proactive versus when a reactive
stance is necessary.



Considering Internal Communication Needs
Don't forget your internal stakeholders. Staff, board members, and volunteers need to be informed
promptly and accurately. Internal communication is crucial for maintaining morale, ensuring everyone is
aligned, and preventing misinformation from spreading within the organization.

Crafting Your Crisis Messages
The words you choose during a crisis are immensely important. They can either de-escalate a situation or
inflame it. Your messages must be clear, factual, empathetic, and convey a sense of control and
responsibility. This is where your pre-approved templates come in handy, but personalization is key.

Emphasizing Truthfulness and Transparency
Honesty is the best policy, especially during a crisis. Avoid speculation, misinformation, or withholding
critical details. Being upfront and transparent, even when the news is bad, builds trust and credibility in
the long run. Acknowledge what you know, what you don't know, and what you are doing to find out.

Adopting an Empathetic and Compassionate Tone
Regardless of the cause of the crisis, there are likely individuals who have been negatively impacted. Your
messaging should reflect empathy and compassion for those affected. Acknowledge their concerns and
express a genuine commitment to addressing them. Using phrases like "We understand this is a difficult
time" can go a long way.

Providing Actionable Information and Next Steps
Stakeholders need to know what to do and what to expect. Your messages should clearly outline the
immediate actions being taken to address the crisis and what steps individuals should or should not take. If
there are resources available to assist those affected, make them readily accessible.

Avoiding Jargon and Technical Language
Ensure your messages are easily understood by a broad audience. Steer clear of industry-specific jargon or
overly technical terms that might confuse or alienate your stakeholders. Plain language is essential for
effective communication.



Reviewing and Approving Messages Before Dissemination
As mentioned in the previous section, a robust approval process is non-negotiable. Before any message is
released, it should be reviewed by key stakeholders, including legal counsel, to ensure accuracy,
appropriateness, and compliance with all relevant regulations. This step is critical for preventing further
damage.

Engaging Your Stakeholders During a Crisis
Effective crisis communication is a two-way street. It's not just about broadcasting information; it's about
listening, responding, and fostering a sense of dialogue with your stakeholders. Building and maintaining
trust requires active engagement.

Establishing Clear Communication Channels for Feedback
Provide accessible channels for stakeholders to ask questions, voice concerns, and offer feedback. This could
be a dedicated email address, a hotline, or even social media monitoring with planned responses. Actively
seeking feedback shows you value their input.

Responding to Inquiries Promptly and Consistently
Timeliness is crucial. Aim to respond to inquiries as quickly as possible, maintaining consistency in your
messaging across all platforms. A slow or contradictory response can fuel speculation and erode confidence.

Utilizing Social Media for Real-Time Updates and Engagement
Social media platforms are often the first place people turn for information during a crisis. Use them
strategically for rapid updates, to address rumors, and to engage directly with your community. However,
be prepared for the fast-paced and sometimes volatile nature of social media.

Providing Regular Updates, Even When There's No New Information
If the crisis is ongoing, it's important to provide regular updates to your stakeholders, even if there's no
significant new information to share. Simply stating that you are continuing to monitor the situation and
will provide updates as they become available can be reassuring and demonstrate continued effort.



Showing Humility and a Willingness to Learn
In the aftermath of a crisis, demonstrating humility and a willingness to learn from the experience can be a
powerful way to rebuild trust. Acknowledge any missteps, outline corrective actions, and commit to
continuous improvement.

Implementing Your Crisis Communication Plan
Having a plan is one thing; executing it effectively during a crisis is another. This section focuses on the
practical steps involved in putting your crisis communication plan into action when the unexpected occurs.

Activating the Crisis Communication Team
The moment a potential crisis is identified, the first step is to activate your pre-determined crisis
communication team. Ensure all members are notified and understand their immediate roles and
responsibilities according to the plan. This initial activation sets the stage for an organized response.

Conducting an Initial Situation Assessment
Before any public statements are made, the crisis team must conduct a thorough initial assessment of the
situation. What is the scope of the crisis? Who is directly affected? What are the immediate priorities? This
assessment will inform the initial communication strategy.

Drafting and Disseminating Initial Statements
Based on the assessment, the team will draft and disseminate initial statements through the established
channels. These statements should be factual, concise, and designed to inform stakeholders and acknowledge
the situation without speculation. Speed is important, but accuracy is paramount.

Monitoring Media and Social Media in Real-Time
Continuous monitoring of media coverage and social media conversations is essential. This allows the team
to track public perception, identify misinformation, and gauge the impact of your communication efforts.
Tools and dedicated personnel for this task are invaluable.



Adapting Your Strategy as the Situation Evolves
Crises are rarely static. Your communication strategy must be flexible and adaptable. As new information
emerges or the situation evolves, be prepared to adjust your messaging, tactics, and even your core
strategies to remain relevant and effective.

Post-Crisis Evaluation and Plan Refinement
The crisis may have passed, but your work isn't over. A critical component of a robust crisis communication
plan is the post-crisis evaluation. This is your opportunity to learn from the experience, identify what
worked well, and pinpoint areas for improvement in your plan and your response capabilities.

Conducting a Comprehensive Post-Crisis Analysis
Once the immediate crisis has subsided, convene the crisis communication team and other relevant
stakeholders for a detailed review. This analysis should examine all aspects of your response, from initial
activation and message content to stakeholder engagement and media coverage. What were the key
successes? What were the significant challenges?

Gathering Feedback from Stakeholders
Solicit feedback from various stakeholder groups. What were their perceptions of your communication? Did
they feel informed? Were their concerns addressed? This direct feedback is invaluable for understanding
the real-world impact of your communication efforts.

Identifying Strengths and Weaknesses in the Plan
Based on the analysis and feedback, identify the strengths of your crisis communication plan and areas
where it fell short. Were there gaps in your risk assessment? Were communication channels effective?
Was the team well-prepared?

Updating the Crisis Communication Plan Based on Lessons Learned
This is perhaps the most crucial step. The lessons learned from the crisis must be translated into concrete
updates for your crisis communication plan. Revise protocols, update contact lists, refine message templates,
and incorporate new strategies or tactics based on your experience.



Conducting Regular Plan Drills and Simulations
To ensure the plan remains effective and the team remains sharp, conduct regular drills and simulations.
These exercises, similar to fire drills, allow you to test your response in a controlled environment and
identify any remaining weaknesses before a real crisis occurs. Continuous preparation is key to sustained
effectiveness.

---

FAQ: Crisis Communication Plan for Associations

Q: Why is a crisis communication plan specifically important for
associations?
A: Associations are membership-based organizations that rely heavily on trust and reputation to thrive. A
crisis can quickly erode this trust, impacting membership retention, recruitment, and donor confidence. A
plan ensures a swift, unified, and transparent response that protects the association's credibility and its
relationships with its members and stakeholders.

Q: What are the most common types of crises associations face?
A: Associations can face a wide range of crises. Common examples include financial irregularities or
scandals, ethical violations by leadership or staff, data breaches affecting member information, significant
event disruptions (like natural disasters or health crises), negative publicity due to industry issues, or
internal governance disputes.

Q: Who should be part of an association's crisis communication team?
A: The crisis communication team should ideally include the Executive Director/CEO, heads of
communications, marketing, legal, and operations, a representative from the board, and potentially a subject
matter expert relevant to the potential crisis. Designating a lead and a primary spokesperson is also critical.

Q: How often should an association review and update its crisis
communication plan?
A: A crisis communication plan should be reviewed and updated at least annually. Furthermore, it should
be revisited and revised after any significant organizational change, after a real crisis event, or if there are
substantial shifts in the external environment or the association's operational landscape.



Q: What is the role of social media in an association's crisis
communication?
A: Social media is a critical tool for both disseminating information and monitoring public sentiment during
a crisis. Associations can use it for rapid updates, addressing rumors, and engaging directly with members.
However, it also requires careful monitoring to manage negative comments and misinformation, so a social
media strategy within the crisis plan is essential.

Q: Should an association have a separate plan for internal versus external
crisis communication?
A: While a comprehensive plan will cover both, it's beneficial to have distinct protocols and potentially
different communication channels for internal and external audiences. Internal communication ensures staff
and board members are informed, aligned, and equipped to act appropriately, maintaining morale and
preventing internal rumors.

Q: How can an association prepare its spokespersons for a crisis?
A: Spokespersons should receive regular media training that covers how to deliver messages effectively,
handle difficult questions, maintain composure under pressure, and represent the association professionally.
This training should also include understanding the association's policies and legal considerations.

Q: What does "transparency" mean in the context of association crisis
communication?
A: Transparency means being honest, open, and forthright with stakeholders about what is happening. It
involves sharing accurate information as it becomes available, acknowledging what is not yet known, and
explaining the steps being taken to address the situation. It's about building trust through open
communication, not hiding information.
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