COMMUNICATION MEASUREMENT TECHNIQUES US

THe CRUCIAL RoLE oF COMMUNICATION MEASUREMENT TECHNIQUES IN THE
US

IN TODAY'S COMPETITIVE BUSINESS LANDSCAPE, UNDERSTANDING THE EFFECTIVENESS OF COMMUNICATION STRATEGIES IS NO
LONGER A LUXURY BUT A NECESSITY. BUSINESSES ACROSS THE UNITED STATES ARE INCREASINGLY RECOGNIZING THE PROFOUND
IMPACT THAT WELL-EXECUTED COMMUNICATION HAS ON EVERY THING FROM BRAND REPUTATION AND EMPLOYEE ENGAGEMENT TO
CUSTOMER LOYALTY AND SALES PERFORMANCE. HO\X/EVER, SIMPLY COMMUNICATING IS NOT ENOUGH;, IT's ABOUT
COMMUNICATING EFFECTIVELY. THIS IS WHERE THE SCIENCE OF COMMUNICATION MEASUREMENT TECHNIQUES US COMES INTO
PLAY. BY EMPLOYING ROBUST MEASUREMENT STRATEGIES, ORGANIZATIONS CAN GAIN INVALUABLE INSIGHTS INTO WHAT'S

W ORKING, WHAT'S NOT, AND HOW TO OPTIMIZE THEIR COMMUNICATION EFFORTS FOR MAXIMUM IMPACT. THIS COMPREHENSIVE
GUIDE DELVES INTO THE DIVERSE ARRAY OF COMMUNICATION MEASUREMENT TECHNIQUES AVAILABLE IN THE US, EXPLORING THEIR
APPLICATIONS, BENEFITS, AND HOW THEY CONTRIBUTE TO ACHIEVING STRATEGIC ORGANIZATIONAL GOALS. FROM TRADITIONAL
METHODS TO CUTTING-EDGE DIGITAL ANALYTICS, WE'LL UNCOVER THE TOOLS AND APPROACHES THAT EMPOWER BUSINESSES
TO QUANTIFY AND IMPROVE THEIR COMMUNICATION PERFORMANCE.
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UNDERSTANDING THE IMPORTANCE OF COMMUNICATION MEASUREMENT IN THE
US

THE UNITED STATES BOASTS A DYNAMIC AND DIVERSE ECONOMY, WHERE EFFECTIVE COMMUNICATION IS A CORNERSTONE OF
BUSINESS SUCCESS. ORGANIZATIONS OF ALL SIZES, FROM BURGEONING STARTUPS TO ESTABLISHED ForTunE 500 COMPANIES,
RELY ON CLEAR, CONSISTENT, AND IMPACTFUL COMMUNICATION TO ACHIEVE THEIR OBJECTIVES. MEASURING THE EFFICACY OF
THESE COMMUNICATION EFFORTS IS PARAMOUNT FOR SEVERAL CRITICAL REASONS. FIRSTLY, IT ALLOWS BUSINESSES TO
UNDERSTAND IF THEIR INTENDED MESSAGES ARE BEING RECEIVED AND UNDERSTOOD BY THEIR TARGET AUDIENCES, WHETHER



INTERNAL STAKEHOLDERS LIKE EMPLOYEES OR EXTERNAL PUBLICS SUCH AS CUSTOMERS AND INVESTORS. WITHOUT THIS
UNDERSTANDING, COMMUNICATION STRATEGIES CAN BE MISDIRECTED, LEADING TO WASTED RESOURCES AND MISSED
OPPORTUNITIES. SECONDLY, ROBUST COMMUNICATION MEASUREMENT HELPS IN IDENTIFYING AREAS FOR IMPROVEMENT. By
QUANTIFYING PERFORMANCE, ORGANIZATIONS CAN PINPOINT WEAKNESSES IN THEIR MESSAGING, CHANNELS, OR DELIVERY,
ENABLING THEM TO MAKE DATA-DRIVEN ADJUSTMENTS. THIS CONTINUOUS IMPROVEMENT CYCLE IS VITAL FOR STAYING
COMPETITIVE AND ADAPTABLE IN THE FAST-PACED US MARKET. FURTHERMORE, DEMONSTRATING THE RETURN ON INVESTMENT
(ROD OF COMMUNICATION INITIATIVES IS INCREASINGLY IMPORTANT FOR SECURING BUDGET AND BUY-IN FROM LEADERSHIP.
EFFECTIVE MEASUREMENT PROVIDES THE DATA NEEDED TO PROVE THE VALUE OF COMMUNICATION PROGRAMS, LINKING THEM
DIRECTLY TO BUSINESS OUTCOMES SUCH AS ENHANCED EMPLOYEE MORALE, INCREASED CUSTOMER SATISFACTION, AND
ULTIMATELY, IMPROVED PROFITABILITY. THe UNITED STATES, WITH ITS EMPHASIS ON DATA-DRIVEN DECISION-MAKING AND
ACCOUNTABILITY, NATURALLY LENDS ITSELF TO THE ADOPTION OF SOPHISTICATED COMMUNICATION MEASUREMENT
TECHNIQUES.

Key COMMUNICATION MEASUREMENT T ECHNIQUES IN THE US

THE LANDSCAPE OF COMMUNICATION MEASUREMENT TECHNIQUES IN THE US IS VAST AND EVER-EVOLVING, CATERING TO A WIDE
RANGE OF COMMUNICATION OBJECTIVES AND AUDIENCES. THESE TECHNIQUES CAN BE BROADLY CATEGORIZED BASED ON WHETHER
THEY FOCUS ON INTERNAL OR EXTERNAL COMMUNICATION, AND INCREASINGLY, ON THE DIGITAL CHANNELS THROUGH WHICH
MESSAGES ARE DISSEMINATED. UNDERSTANDING THE NUANCES OF EACH APPROACH IS CRUCIAL FOR SELECTING THE MOST
APPROPRIATE METHODS FOR A GIVEN SITUATION. THE GOAL IS ALWAYS TO MOVE BEYOND ANECDOTAL EVIDENCE AND EMBRACE
QUANTIFIABLE DATA TO ASSESS COMMUNICATION PERFORMANCE. THIS ENSURES THAT STRATEGIC DECISIONS ARE INFORMED BY
FACTS RATHER THAN ASSUMPTIONS, LEADING TO MORE EFFECTIVE AND IMPACTFUL COMMUNICATION STRATEGIES ACROSS THE
BOARD.

MEASURING INTERNAL COMMUNICATION EFFECTIVENESS

EFFECTIVE INTERNAL COMMUNICATION IS THE LIFEBLOOD OF ANY SUCCESSFUL ORGANIZATION IN THE US. IT FOSTERS EMPLOYEE
ENGAGEMENT, DRIVES PRODUCTIVITY, AND ENSURES ALIGNMENT WITH COMPANY GOALS. MEASURING ITS EFFECTIVENESS ALLOWS
BUSINESSES TO IDENTIFY COMMUNICATION GAPS AND OPPORTUNITIES WITHIN THEIR OWN WORKFORCE. SEVERAL TECHNIQUES ARE
COMMONLY EMPLOYED:

® EMPLOYEE SURVEYS: THESE ARE A CORNERSTONE OF INTERNAL COMMUNICATION MEASUREMENT. SURVEYS CAN GAUGE
EMPLOYEE PERCEPTIONS OF COMMUNICATION CLARITY, FREQUENCY, CHANNEL EFFECTIVENESS, AND TRUST IN LEADERSHIP.
THEY CAN RANGE FROM ANNUAL COMPREHENSIVE SURVEYS TO MORE FREQUENT PULSE SURVEYS FOCUSING ON SPECIFIC
COMMUNICATION INITIATIVES.

* Focus GROUPS: PROVIDING A MORE QUALITATIVE APPROACH, FOCUS GROUPS ALLOW FOR DEEPER EXPLORATION OF
EMPLOYEE ATTITUDES AND OPINIONS REGARDING INTERNAL COMMUNICATIONS. TRAINED FACILITATORS CAN GUIDE
DISCUSSIONS TO UNCOVER NUANCED FEEDBACK ON MESSAGE RECEPTION AND IMPACT.

® [NTRANET ANALYTICS: FOR ORGANIZATIONS UTILIZING AN INTRANET, TRACKING USER ENGAGEMENT IS CRUCIAL. METRICS
SUCH AS PAGE VIEWS, TIME SPENT ON CONTENT, DOWNLOAD RATES, AND COMMENT SECTIONS CAN INDICATE WHICH
INTERNAL COMMUNICATIONS ARE RESONATING WITH EMPLOYEES.

o EMAIL OpPeN AND CLICK-THROUGH RATES: \WHILE SEEMINGLY BASIC, MONITORING THESE METRICS FOR INTERNAL
NEWSLETTERS, ANNOUNCEMENTS, AND POLICY UPDATES CAN REVEAL ENGAGEMENT LEVELS AND IDENTIFY CONTENT THAT
IS EITHER BEING IGNORED OR ACTIVELY CONSUMED.

o ONE-ON-ONE MEETINGS AND PERFORMANCE REVIEWS: FEEDBACK GATHERED DURING REGULAR INTERACTIONS BETWEEN
MANAGERS AND EMPLOYEES CAN PROVIDE ANECDOTAL, YET VALUABLE, INSIGHTS INTO THE EFFECTIVENESS OF CASCADING

INFORMATION AND THE UNDERSTANDING OF COMPANY DIRECTIVES.

o EMPLOYEE NET ProMOTER Score (ENPS): \W/HILE BROADER THAN JUST COMMUNICATION, ENPS CAN SERVE AS AN



INDICATOR OF OVERALL EMPLOYEE ADVOCACY AND SATISFACTION, WHICH ARE OFTEN HEAVILY INFLUENCED BY EFFECTIVE
INTERNAL COMMUNICATION.

MEeASURING EXTERNAL COMMUNICATION EFFECTIVENESS

EXTERNAL COMMUNICATION IN THE US IS CRITICAL FOR BUILDING BRAND REPUTATION, ENGAGING CUSTOMERS, ATTRACTING
TALENT, AND ACHIEVING BUSINESS OBJECTIVES. MEASURING ITS SUCCESS REQUIRES A MULTIFACETED APPROACH THAT
CONSIDERS VARIOUS STAKEHOLDERS AND COMMUNICATION CHANNELS.

MeDIA MONITORING AND ANALYSIS: THIS INVOLVES TRACKING MENTIONS OF THE ORGANIZATION, ITS PRODUCTS, AND ITS
KEY PERSONNEL ACROSS VARIOUS MEDIA OUTLETS, INCLUDING TRADITIONAL NEWS, BLOGS, AND SOCIAL MEDIA.
SENTIMENT ANALYSIS CAN GAUGE THE TONE OF THE COVERAGE, WHILE SHARE OF VOICE METRICS CAN INDICATE
COMPETITIVE POSITIONING.

PusLic ReLATIONS (PR) MEASUREMENT: BEYOND MEDIA MENTIONS, PR EFFECTIVENESS CAN BE MEASURED BY AVE
(ADVERTISING V ALUE EQUIVALENCY) = THOUGH THIS METRIC IS INCREASINGLY DEBATED — WEBSITE TRAFFIC DRIVEN BY
PR EFFORTS, AND THE QUALITY OF MEDIA COVERAGE (E.G., PROMINENCE, KEY MESSAGE INCLUSION).

CuUsTOMER SURVEYS AND FEEDBACK: SIMILAR TO INTERNAL SURVEYS, CUSTOMER SURVEYS CAN ASSESS SATISFACTION
WITH CUSTOMER SERVICE COMMUNICATIONS, MARKETING MESSAGES, AND OVERALL BRAND INTERACTIONS. NET PROMOTER
Score (NPS) anp CusToMer SaTisFacTION (CSAT) ARE KEY METRICS HERE.

WEeBSITE ANALYTICS: TOOLS LIKE GOOGLE ANALYTICS PROVIDE A WEALTH OF DATA ON HOW USERS INTERACT WITH
AN ORGANIZATION'S WEBSITE. METRICS SUCH AS BOUNCE RATE, TIME ON PAGE, CONVERSION RATES, AND TRAFFIC
SOURCES CAN INDICATE THE EFFECTIVENESS OF WEBSITE CONTENT AND CALLS TO ACTION.

SociAL MEDIA ANALYTICS: PLATFORMS LIKE FACEBOOK, TWITTER, LINKEDIN, AND INSTAGRAM OFFER BUILT-IN
ANALYTICS THAT TRACK ENGAGEMENT METRICS SUCH AS LIKES, SHARES, COMMENTS, REACH, IMPRESSIONS, AND
FOLLOWER GROWTH. THIS HELPS IN UNDERSTANDING AUDIENCE RESPONSE TO SOCIAL MEDIA CAMPAIGNS.

MARKET RESEARCH: THIS CAN INCLUDE BRAND AW ARENESS STUDIES, MESSAGE TESTING, AND AUDIENCE SEGMENTATION
ANALYSIS TO UNDERSTAND HOW EXTERNAL COMMUNICATION IS INFLUENCING PERCEPTIONS AND BEHAVIORS IN THE
MARKETPLACE.

SALES AND LEAD GENERATION TRACKING: ULTIMATELY, THE SUCCESS OF MANY EXTERNAL COMMUNICATION EFFORTS
CAN BE LINKED TO THEIR IMPACT ON SALES. TRACKING LEAD SOURCES AND CONVERSION RATES FROM MARKETING
CAMPAIGNS PROVIDES A DIRECT MEASURE OF COMMUNICATION'S CONTRIBUTION TO REVENUE.

DiciTAL COMMUNICATION MEASUREMENT TOOLS AND STRATEGIES

THE DIGITAL REVOLUTION HAS FUNDAMENTALLY TRANSFORMED HOW BUSINESSES COMMUNICATE IN THE US, AND WITH IT, THE
TOOLS AND STRATEGIES FOR MEASUREMENT. DIGITAL CHANNELS OFFER UNPRECEDENTED OPPORTUNITIES FOR GRANULAR TRACKING
AND ANALYSIS, ALLOWING FOR REAL-TIME INSIGHTS AND AGILE ADJUSTMENTS TO COMMUNICATION CAMPAIGNS. LEVERAGING
THESE TOOLS EFFECTIVELY IS NO LONGER OPTIONAL BUT A CORE COMPETENCY FOR MODERN ORGANIZATIONS.

* \WeBSITE ANALYTICS PLATFORMS (E.G., GOOGLE ANALYTICS, ADOBE ANALYTICS): THESE PLATFORMS ARE
INDISPENSABLE FOR UNDERSTANDING WEBSITE PERFORMANCE. THEY TRACK USER BEHAVIOR, TRAFFIC SOURCES,
CONVERSION PATHS, AND CONTENT ENGAGEMENT, PROVIDING A COMPREHENSIVE VIEW OF HOW AUDIENCES INTERACT WITH



DIGITAL CONTENT. KEY METRICS INCLUDE PAGEVIEWS, UNIQUE VISITORS, BOUNCE RATE, SESSION DURATION, GOAL
COMPLETIONS, AND E-COMMERCE TRACKING.

SocIAL MepiA MANAGEMENT AND ANALYTICS TooLs (E.G., SPROUT SocIAL, HooTsUITE, BUFFER): THESE TOOLS GO
BEYOND THE NATIVE ANALYTICS OF SOCIAL MEDIA PLATFORMS BY CONSOLIDATING DATA FROM MULTIPLE CHANNELS.
THEY OFFER ADVANCED REPORTING ON ENGAGEMENT RATES, AUDIENCE DEMOGRAPHICS, SENTIMENT ANALYSIS,
COMPETITOR BENCHMARKING, AND CAMPAIGN PERFORMANCE, ENABLING A HOLISTIC VIEW OF SOCIAL MEDIA PRESENCE.

EMAIL MARKETING PLATFORMS (E.G., MAILCHIMP, CONSTANT CONTACT, HUBSPOT): ESSENTIAL FOR MEASURING THE
EFFECTIVENESS OF EMAIL CAMPAIGNS, THESE PLATFORMS PROVIDE DETAILED METRICS SUCH AS OPEN RATES, CLICK-
THROUGH RATES, BOUNCE RATES, UNSUBSCRIBE RATES, AND CONVERSION RATES. A/B TESTING FEATURES ALLOW FOR
OPTIMIZING SUBJECT LINES, CONTENT, AND CALLS TO ACTION.

SeArcH ENGINE OpPTIMIZATION (SEO) TooLs (E.G., SEMRUSH, Moz, AHREFS): THESE TOOLS ARE VITAL FOR
UNDERSTANDING HOW WELL AN ORGANIZATION'S DIGITAL CONTENT IS PERFORMING IN SEARCH ENGINE RESULTS. THEY
TRACK KEYWORD RANKINGS, WEBSITE TRAFFIC FROM ORGANIC SEARCH, BACKLINK PROFILES, AND TECHNICAL SEO HEALTH,
ALL OF WHICH ARE INFLUENCED BY CONTENT AND COMMUNICATION STRATEGIES.

CusTOMER RELATIONSHIP MANAGEMENT (CRM) SysTeMs (E.G., SALESFORCE, HuBSPOT CRM): CRMs PLAY A
CRITICAL ROLE IN TRACKING CUSTOMER INTERACTIONS AND THE IMPACT OF COMMUNICATION ON THE CUSTOMER JOURNEY.
THEY HELP IN SEGMENTING AUDIENCES, PERSONALIZING COMMUNICATIONS, AND MEASURING THE EFFECTIVENESS OF
TARGETED OUTREACH IN DRIVING CONVERSIONS AND CUSTOMER LOYALTY.

ONLINE REPUTATION MANAGEMENT (ORM) TooLS: THESE TOOLS MONITOR ONLINE MENTIONS AND REVIEWS ACROSS
VARIOUS PLATFORMS, HELPING BUSINESSES TO MANAGE THEIR ONLINE REPUTATION AND RESPOND TO FEEDBACK
EFFECTIVELY. THEY TRACK SENTIMENT, IDENTIFY EMERGING ISSUES, AND MEASURE THE IMPACT OF REPUTATION
MANAGEMENT EFFORTS.

A/B TeSTING AND MULTIVARIATE TESTING TOOLS: THESE TOOLS ARE CRUCIAL FOR OPTIMIZING DIGITAL CONTENT BY
TESTING DIFFERENT VERSIONS OF HEADLINES/ COPY/ IMAGES/ AND CALLS TO ACTION TO SEE WHICH PERFORMS BEST WITH
THE TARGET AUDIENCE. THIS ITERATIVE PROCESS OF TESTING AND LEARNING IS CENTRAL TO DIGITAL COMMUNICATION
EFFECTIVENESS.

ADVANCED COMMUNICATION ANALYTICS AND ROI

MOVING BEYOND BASIC METRICS, ADVANCED COMMUNICATION ANALYTICS IN THE US AIMS TO CONNECT COMMUNICATION
EFFORTS DIRECTLY TO TANGIBLE BUSINESS OUTCOMES AND DEMONSTRATE A CLEAR RETURN ON INVESTMENT (ROD THIS
INVOLVES SOPHISTICATED DATA ANALYSIS, ATTRIBUTION MODELING, AND A DEEP UNDERSTANDING OF HOW COMMUNICATION
INFLUENCES KEY PERFORMANCE INDICATORS (KP|S) ACROSS THE ORGANIZATION.

® ATTRIBUTION MODELING: THIS IS A CRITICAL TECHNIQUE FOR UNDERSTANDING WHICH COMMUNICATION TOUCHPOINTS

CONTRIBUTE TO A DESIRED OUTCOME, SUCH AS A SALE OR A CONVERSION. V ARIOUS MODELS EXIST, FROM FIRST-TOUCH
AND LAST-TOUCH TO MULTI"TOUCH ATTRIBUTION, EACH ATTEMPTING TO ASSIGN CREDIT TO DIFFERENT POINTS IN THE
CUSTOMER JOURNEY WHERE COMMUNICATION PLAYED A ROLE.

SENTIMENT ANALYSIS: LEVERAGING NATURAL LANGUAGE PROCESSING (NLP) AND ARTIFICIAL INTELLIGENCE (Al),
SENTIMENT ANALYSIS TOOLS CAN AUTOMATICALLY ASSESS THE EMOTIONAL TONE OF TEXT, WHETHER IT'S CUSTOMER
REVIEWS, SOCIAL MEDIA COMMENTS, OR NEWS ARTICLES. THIS PROVIDES A SCALABLE WAY TO GAUGE PUBLIC
PERCEPTION AND BRAND SENTIMENT.

TEXT ANALYTICS: THIS GOES BEYOND SENTIMENT TO EXTRACT KEY THEMES, TOPICS, AND ENTITIES FROM LARGE
VOLUMES OF TEXT DATA. IT CAN REVEAL COMMON CUSTOMER PAIN POINTS, POPULAR PRODUCT FEATURES, OR EMERGING
TRENDS THAT INFORM FUTURE COMMUNICATION STRATEGIES.



¢ PREDICTIVE ANALYTICS: BY ANALYZING HISTORICAL DATA, PREDICTIVE ANALYTICS CAN FORECAST FUTURE
COMMUNICATION OUTCOMES, SUCH AS POTENTIAL CUSTOMER CHURN OR THE LIKELIHOOD OF A SUCCESSFUL CAMPAIGN
LAUNCH. THIS ALLOWS FOR PROACTIVE ADJUSTMENTS TO COMMUNICATION STRATEGIES.

o CUSTOMER JOURNEY MAPPING WITH COMMUNICATION TOUCHPOINTS: THIS INVOLVES VISUALIZING THE ENTIRE
CUSTOMER JOURNEY AND OVERLAYING THE VARIOUS COMMUNICATION TOUCHPOINTS. BY ANALYZING DATA AT EACH
STAGE, ORGANIZATIONS CAN IDENTIFY WHERE COMMUNICATION IS MOST EFFECTIVE AND WHERE IT MAY BE FAILING,
ALLOWING FOR TARGETED IMPROVEMENTS.

¢ ROI CaLcuLATION FOR COMMUNICATION CAMPAIGNS: To CALCULATE ROI, ONE MUST FIRST DEFINE THE COSTS
ASSOCIATED WITH A COMMUNICATION INITIATIVE (E.G., ADVERTISING SPEND, CONTENT CREATION, STAFF TIME) AND THEN
QUANTIFY THE BENEFITS DERIVED. BENEFITS CAN INCLUDE INCREASED SALES REVENUE, IMPROVED CUSTOMER RETENTION,
ENHANCED BRAND EQUITY , OR REDUCED EMPLOYEE TURNOVER. THE FORMULA TYPICALLY LOOKS LIKE: (BENEFITS -
CosTs) [ CosTs 100%,.

o CORRELATION AND REGRESSION ANALYSIS: THESE STATISTICAL TECHNIQUES CAN IDENTIFY RELATIONSHIPS BETWEEN
COMMUNICATION ACTIVITIES AND BUSINESS METRICS. FOR INSTANCE, ANALYZING WHETHER INCREASED SOCIAL MEDIA
ENGAGEMENT CORRELATES WITH HIGHER WEBSITE TRAFFIC OR SALES CAN PROVIDE VALUABLE INSIGHTS.

CHooSING THE RIGHT COMMUNICATION MEASUREMENT T ECHNIQUES

SELECTING THE APPROPRIATE COMMUNICATION MEASUREMENT TECHNIQUES IN THE US IS A STRATEGIC DECISION THAT DEPENDS
ON SEVERAL FACTORS, INCLUDING THE SPECIFIC COMMUNICATION OBJECTIVES, THE TARGET AUDIENCE, THE AVAILABLE
RESOURCES, AND THE DESIRED DEPTH OF ANALYSIS. A ONE-SIZE-FITS-ALL APPROACH IS RARELY EFFECTIVE. |NSTEAD/ A TAILORED
STRATEGY THAT COMBINES MULTIPLE MEASUREMENT METHODS OFTEN YIELDS THE MOST COMPREHENSIVE AND ACTIONABLE
INSIGHTS.

o DeriNe CLEAR OBJECTIVES: BEFORE SELECTING ANY TECHNIQUE, IT'S ESSENTIAL TO HAVE WELL-DEFINED COMMUNICATION
GOALS. ARE YOU AIMING TO INCREASE BRAND AW ARENESS, IMPROVE EMPLOYEE MORALE, DRIVE SALES LEADS, OR MANAGE
A CRISIS? THE OBJECTIVE WILL DICTATE THE MOST RELEVANT METRICS AND MEASUREMENT APPROACHES.

o |DENTIFY YOUR TARGET AUDIENCE: DIFFERENT AUDIENCES RESPOND TO AND CONSUME INFORMATION THROUGH DIFFERENT
CHANNELS. MEASURING COMMUNICATION EFFECTIVENESS FOR EMPLOYEES WILL REQUIRE DIFFERENT TECHNIQUES THAN
MEASURING COMMUNICATION WITH EXTERNAL CUSTOMERS OR INVESTORS. UNDERSTAND WHERE YOUR AUDIENCE IS AND
HOW THEY PREFER TO RECEIVE INFORMATION.

o ConNsIDER THE COMMUNICATION CHANNEL: THE MEDIUM THROUGH WHICH COMMUNICATION IS DELIVERED WILL INFLUENCE
THE AVAILABLE MEASUREMENT TOOLS. DIGITAL CHANNELS OFFER RICH ANALYTICS, WHILE TRADITIONAL MEDIA MAY
REQUIRE METHODS LIKE SURVEYS AND MEDIA MONITORING.

o AsSESS AVAILABLE RESOURCES (BUDGET AND EXPERTISE): SOME MEASUREMENT TECHNIQUES ARE MORE RESOURCE-
INTENSIVE THAN OTHERS. SURVEYS AND FOCUS GROUPS REQUIRE TIME AND POTENTIALLY EXTERNAL RESEARCH EXPERTISE,
WHILE DIGITAL ANALYTICS TOOLS CAN BE COMPLEX TO IMPLEMENT AND INTERPRET. REALISTIC ASSESSMENT OF
RESOURCES IS CRUCIAL.

o BALANCE QUANTITATIVE AND QUALITATIVE DATA: \WHILE QUANTITATIVE DATA PROVIDES THE “WHAT,”
QUALITATIVE DATA OFFERS THE “WHY.” COMBINING HARD NUMBERS WITH INSIGHTS FROM FOCUS GROUPS OR OPEN-ENDED
SURVEY QUESTIONS PROVIDES A MORE COMPLETE PICTURE OF COMMUNICATION EFFECTIVENESS.

* Focus oN ACTIONABLE INSIGHTS: THE ULTIMATE GOAL OF MEASUREMENT IS TO INFORM ACTION. CHOOSE TECHNIQUES
THAT PROVIDE DATA YOU CAN ACTUALLY USE TO IMPROVE YOUR COMMUNICATION STRATEGIES. |F A METRIC IS

INTERESTING BUT DOESN'T LEAD TO A TANGIBLE CHANGE, IT MAY NOT BE WORTH THE INVESTMENT.

o CONSIDER BENCHMARKING: \X/HERE POSSIBLE, BENCHMARK YOUR COMMUNICATION PERFORMANCE AGAINST INDUSTRY



STANDARDS OR YOUR OWN HISTORICAL DATA. THIS PROVIDES CONTEXT AND HELPS IDENTIFY AREAS WHERE YOU ARE
EXCELLING OR FALLING BEHIND.

CHALLENGES IN COMMUNICATION MEASUREMENT AND How To OVERCOME
THEM

\W/HILE THE BENEFITS OF COMMUNICATION MEASUREMENT ARE CLEAR, ORGANIZATIONS IN THE US OFTEN FACE SIGNIFICANT
CHALLENGES IN IMPLEMENTATION. THESE OBSTACLES CAN RANGE FROM DATA COLLECTION AND ANALYSIS TO INTERPRETATION
AND ACTION. RECOGNIZING THESE CHALLENGES IS THE FIRST STEP TOWARD DEVELOPING EFFECTIVE STRATEGIES TO OVERCOME
THEM.

® DIFFICULTY IN ISOLATING COMMUNICATION IMPACT: BUSINESS OUTCOMES ARE RARELY INFLUENCED BY A SINGLE FACTOR.
[T CAN BE CHALLENGING TO ISOLATE THE SPECIFIC IMPACT OF A COMMUNICATION INITIATIVE FROM OTHER MARKETING
EFFORTS, MARKET CONDITIONS, OR INTERNAL OPERATIONAL FACTORS. OVERCOMING THIS REQUIRES SOPHISTICATED
ATTRIBUTION MODELING AND CONTROLLED EXPERIMENTS WHERE POSSIBLE.

* MEASURING INTANGIBLES (E.G., BRAND REPUTATION, TRUST): WHILE METRICS LIKE WEBSITE TRAFFIC OR SURVEY SCORES
CAN BE QUANTIFIED, MEASURING THE IMPACT OF COMMUNICATION ON LESS TANGIBLE ASPECTS LIKE BRAND REPUTATION
OR EMPLOYEE TRUST CAN BE MORE COMPLEX. THIS OFTEN REQUIRES A COMBINATION OF QUALITATIVE RESEARCH,
SENTIMENT ANALYSIS, AND LONG-TERM TRACKING.

e DATA OVERLOAD AND ANALYSIS PARALYSIS: THE SHEER VOLUME OF DATA AVAILABLE, PARTICULARLY FROM DIGITAL
CHANNELS, CAN BE OVERWHELMING. ORGANIZATIONS MAY STRUGGLE TO IDENTIFY THE MOST RELEVANT METRICS AND
AVOID GETTING BOGGED DOWN IN ANALYSIS WITHOUT REACHING ACTIONABLE CONCLUSIONS. PRIORITIZING KEY METRICS
AND USING DATA VISUALIZATION TOOLS CAN HELP MANAGE THIS.

o LACK OF STANDARDIZED METRICS: DIFFERENT DEPARTMENTS OR EVEN DIFFERENT TOOLS WITHIN THE SAME ORGANIZATION
MIGHT USE VARYING DEFINITIONS FOR METRICS, MAKING CONSISTENT MEASUREMENT AND COMPARISON DIFFICULT.
ESTABLISHING CLEAR, STANDARDIZED DEFINITIONS FOR KEY COMMUNICATION METRICS IS ESSENTIAL.

o RESISTANCE TO MEASUREMENT AND DATA-DRIVEN APPROACHES: SOME INDIVIDUALS OR TEAMS MAY BE RESISTANT TO
BEING MEASURED OR MAY PREFER TO RELY ON INTUITION RATHER THAN DATA. DEMONSTRATING THE VALUE OF
MEASUREMENT THROUGH PILOT PROGRAMS AND SHOWCASING SUCCESS STORIES CAN HELP BUILD BUY-IN.

o ResoUrRCe CoNSTRAINTS (TIME, BUDGET, SKILLS): IMPLEMENTING ROBUST MEASUREMENT SYSTEMS AND ANALYZING THE
DATA REQUIRES SIGNIFICANT INVESTMENT IN TIME, BUDGET, AND SKILLED PERSONNEL. ORGANIZATIONS NEED TO MAKE A
STRATEGIC COMMITMENT TO COMMUNICATION MEASUREMENT AND INVEST IN THE NECESSARY RESOURCES OR TRAINING.

o KEeePING PACE WITH EVOLVING TECHNOLOGIES: THE DIGITAL LANDSCAPE IS CONSTANTLY CHANGING, WITH NEW
PLATFORMS AND MEASUREMENT TOOLS EMERGING REGULARLY. STAYING CURRENT AND ADAPTING MEASUREMENT
STRATEGIES TO THESE CHANGES CAN BE A CONTINUOUS CHALLENGE. INVESTING IN ONGOING PROFESSIONAL DEVELOPMENT
AND ADOPTING A CULTURE OF CONTINUOUS LEARNING IS KEY.

THe FUTURE oF COMMUNICATION MEASUREMENT IN THE US

THE FUTURE OF COMMUNICATION MEASUREMENT IN THE US IS POISED FOR CONTINUED INNOVATION, DRIVEN BY ADVANCEMENTS IN
TECHNOLOGY, EVOLVING CONSUMER BEHAVIORS, AND AN INCREASING DEMAND FOR ACCOUNTABILITY. AS BUSINESSES NAVIGATE
AN INCREASINGLY COMPLEX AND INTERCONNECTED WORLD, THE SOPHISTICATION AND INTEGRATION OF MEASUREMENT TECHNIQUES
WILL ONLY GROW IN IMPORTANCE. THE FOCUS WILL SHIFT FROM SIMPLY TRACKING ACTIVITY TO UNDERSTANDING IMPACT AND



PREDICTING OUTCOMES, FURTHER SOLIDIFYING COMMUNICATION'S ROLE AS A STRATEGIC BUSINESS FUNCTION.

¢ Al AND MACHINE LEARNING FOR DEEPER INSIGHTS: ARTIFICIAL INTELLIGENCE (Al) AND MACHINE LEARNING (ML) wiLL
PLAY AN EVEN GREATER ROLE IN ANALYZING VAST DATASETS, IDENTIFYING COMPLEX PATTERNS, AND PROVIDING
PREDICTIVE INSIGHTS INTO COMMUNICATION EFFECTIVENESS. THIS WILL ENABLE MORE PERSONALIZED AND PROACTIVE
COMMUNICATION STRATEGIES.

® INTEGRATED MEASUREMENT PLATFORMS: THE TREND TOWARDS CONSOLIDATING DATA FROM DISPARATE SOURCES INTO
INTEGRATED PLATFORMS WILL CONTINUE. THIS WILL PROVIDE A MORE UNIFIED VIEW OF COMMUNICATION PERFORMANCE
ACROSS ALL CHANNELS AND TOUCHPOINTS, SIMPLIFYING ANALYSIS AND REPORTING.

* EMPHASIS ON EXPERIENCE MEASUREMENT: BEYOND JUST MESSAGE DELIVERY, THERE WILL BE A GREATER FOCUS ON
MEASURING THE OVERALL COMMUNICATION EXPERIENCE FROM THE AUDIENCE'S PERSPECTIVE, ENCOMPASSING ASPECTS LIKE
PERSONALIZATION, RELEVANCE, AND EASE OF INTERACTION.

® REAL-TIME AND PREDICTIVE ANALYTICS: THE ABILITY TO MONITOR COMMUNICATION PERFORMANCE IN REAL-TIME AND
PREDICT FUTURE OUTCOMES WILL BECOME MORE CRITICAL FOR AGILE DECISION-MAKING AND PREEMPTIVE ACTION,
ESPECIALLY IN CRISIS COMMUNICATION SCENARIOS.

® BLOCKCHAIN FOR TRANSPARENCY AND VERIFICATION: W/HILE STILL EMERGING, BLOCKCHAIN TECHNOLOGY COULD OFFER
NEW WAYS TO ENSURE THE TRANSPARENCY AND VERIFIABILITY OF COMMUNICATION DATA AND CAMPAIGN METRICS,
PARTICULARLY IN AREAS LIKE DIGITAL ADVERTISING AND MEDIA.

e ETHICAL DATA USAGE AND PRIVACY: \WITH INCREASING DATA COLLECTION, THERE WILL BE A GROWING EMPHASIS ON
ETHICAL DATA USAGE AND ADHERENCE TO PRIVACY REGULATIONS (E.G., GDPR, CCPA). MEASUREMENT TECHNIQUES
WILL NEED TO EVOLVE TO ENSURE COMPLIANCE AND MAINTAIN AUDIENCE TRUST.

¢ Focus oN EMPLOYEE COMMUNICATION EFFECTIVENESS AS A STRATEGIC LEVER: THE IMPORTANCE OF INTERNAL
COMMUNICATION IN DRIVING ENGAGEMENT , PRODUCTIVITY, AND ORGANIZATIONAL CULTURE WILL LEAD TO MORE
SOPHISTICATED MEASUREMENT OF ITS IMPACT ON BUSINESS OUTCOMES, LINKING IT DIRECTLY TO TALENT RETENTION AND
INNOV ATION.

Concrusion: DrIVING Success THRoUGH DATA-DrIVEN COMMUNICATION

IN THE COMPETITIVE LANDSCAPE OF THE UNITED STATES, MASTERING COMMUNICATION MEASUREMENT TECHNIQUES IS NO LONGER
AN OPTION BUT A STRATEGIC IMPERATIVE. BY EMBRACING A DATA-DRIVEN APPROACH, ORGANIZATIONS CAN MOVE BEYOND
GUESSWORK AND GAIN A CLEAR UNDERSTANDING OF HOW THEIR MESSAGES ARE RECEIVED, INTERPRETED, AND ACTED UPON BY
THEIR TARGET AUDIENCES. THIS COMPREHENSIVE EXPLORATION OF COMMUNICATION MEASUREMENT TECHNIQUES US HAS
HIGHLIGHTED THE DIVERSE ARRAY OF TOOLS AND STRATEGIES AVAILABLE, FROM TRADITIONAL SURVEYS AND FOCUS GROUPS TO
SOPHISTICATED DIGITAL ANALYTICS AND Al-POWERED INSIGHTS. W/HETHER FOCUSING ON INTERNAL ENGAGEMENT OR EXTERNAL
BRAND PERCEPTION, EFFECTIVE MEASUREMENT EMPOWERS BUSINESSES TO OPTIMIZE THEIR COMMUNICATION EFFORTS,
DEMONSTRATE RO|, AND ULTIMATELY DRIVE SIGNIFICANT BUSINESS SUCCESS. THE CONTINUOUS EVOLUTION OF MEASUREMENT
TECHNOLOGIES PROMISES EVEN MORE SOPHISTICATED CAPABILITIES IN THE FUTURE, FURTHER CEMENTING THE ROLE OF DATA IN
SHAPING IMPACTFUL COMMUNICATION STRATEGIES ACROSS ALL SECTORS OF THE AMERICAN ECONOMY.

FREQUENTLY AskeD QUESTIONS

\WHAT ARE THE MOST POPULAR COMMUNICATION MEASUREMENT TECHNIQUES USED IN



THE US TODAY?

CURRENTLY TRENDING TECHNIQUES INCLUDE SENTIMENT ANALYSIS OF SOCIAL MEDIA CONVERSATIONS, MEDIA MONITORING FOR
BRAND MENTIONS AND MESSAGE PULL-THROUGH, WEBSITE ANALYTICS TO TRACK ENGAGEMENT WITH CONTENT, SURVEYS AND
FOCUS GROUPS FOR QUALITATIVE FEEDBACK, AND INTERNAL COMMUNICATION AUDITS TO ASSESS EMPLOYEE UNDERSTANDING
AND IMPACT.

How Is Al IMPACTING COMMUNICATION MEASUREMENT IN THE US?

Al IS REVOLUTIONIZING COMMUNICATION MEASUREMENT BY ENABLING AUTOMATED SENTIMENT ANALYSIS, IDENTIFYING EMERGING
TRENDS IN REAL-TIME, PROVIDING DEEPER INSIGHTS INTO AUDIENCE DEMOGRAPHICS AND BEHAVIORS, AND PREDICTING THE
POTENTIAL IMPACT OF COMMUNICATION CAMPAIGNS.

\WHAT’S THE PRIMARY CHALLENGE US ORGANIZATIONS FACE WHEN MEASURING
COMMUNICATION EFFECTIVENESS?

A SIGNIFICANT CHALLENGE IS ATTRIBUTING SPECIFIC BUSINESS OUTCOMES (LIKE SALES OR CUSTOMER LOYALTY) DIRECTLY TO
COMMUNICATION EFFORTS, OFTEN DUE TO THE COMPLEX INTERPLAY OF VARIOUS MARKETING AND BUSINESS FACTORS.

How po US compANIES MEASURE THE ROl oF THEIR PR AND COMMUNICATION
STRATEGIES?

ROl IS TYPICALLY MEASURED BY CORRELATING EARNED MEDIA VALUE (EMV), WEBSITE TRAFFIC DRIVEN BY PR MENTIONS, LEAD
GENERATION FROM PRESS COVERAGE, AND CHANGES IN BRAND PERCEPTION OR SENTIMENT AGAINST THE COST OF PR ACTIVITIES.

\W/HAT ARE THE KEY METRICS FOR MEASURING INTERNAL COMMUNICATION EFFECTIVENESS
IN US WORKPLACES?

KEY METRICS INCLUDE EMPLOYEE ENGAGEMENT SCORES, COMPREHENSION OF COMPANY MESSAGES (OFTEN VIA SURVEYS OR
QUIZZES), PARTICIPATION IN INTERNAL COMMUNICATION CHANNELS (INTRANET, TOWN HALLS), AND FEEDBACK ON
COMMUNICATION CLARITY AND RELEVANCE.

How ARE US MARKETERS USING SOCIAL LISTENING TOOLS FOR COMMUNICATION
MEASUREMENT?

SOCIAL LISTENING TOOLS ARE USED TO TRACK BRAND MENTIONS, MONITOR COMPETITOR ACTIVITY, GAUGE PUBLIC SENTIMENT
TOWARDS PRODUCTS OR SERVICES, IDENTIFY CUSTOMER PAIN POINTS, AND DISCOVER INFLUENCERS AND POTENTIAL BRAND
ADVOCATES.

\W/HAT ROLE DOES CONTENT ANALYSIS PLAY IN US COMMUNICATION MEASUREMENT?

CONTENT ANALYSIS HELPS US ORGANIZATIONS UNDERSTAND THE THEMES, KEYWORDS, TONE, AND MESSAGE CONSISTENCY
ACROSS VARIOUS COMMUNICATION CHANNELS, IDENTIFYING WHAT RESONATES WITH TARGET AUDIENCES AND WHAT NEEDS
REFINEMENT.

ARE FOCUS GROUPS STILL A RELEVANT COMMUNICATION MEASUREMENT TECHNIQUE IN
THE USP

YES, FOCUS GROUPS REMAIN RELEVANT FOR QUALITATIVE INSIGHTS IN THE US, PARTICULARLY FOR EXPLORING NUANCES OF
AUDIENCE PERCEPTION, TESTING NEW MESSAGING, AND UNDERSTANDING THE 'WHY' BEHIND ATTITUDES THAT QUANTITATIVE
DATA MIGHT MISS.



\WHAT ARE SOME EMERGING TRENDS IN B2B COMMUNICATION MEASUREMENT IN THE US?

EMERGING TRENDS INCLUDE MEASURING ACCOUNT-BASED MARKETING (ABM) COMMUNICATION IMPACT, TRACKING ENGAGEMENT
WITH THOUGHT LEADERSHIP CONTENT ON PLATFORMS LIKE |_INI<ED|N, AND ASSESSING THE EFFECTIVENESS OF VIRTUAL EVENTS
AND DIGITAL SALES ENABLEMENT TOOLS.

ADDITIONAL RESOURCES

HERE ARE @ BOOK TITLES RELATED TO COMMUNICATION MEASUREMENT TECHNIQUES, WITH DESCRIPTIONS:

MEASURING THE MESSAGE: ADVANCED TECHNIQUES IN COMMUNICATION ANALYSIS

THIS BOOK DELVES INTO SOPHISTICATED METHODOLOGIES FOR QUANTIFYING AND EVALUATING COMMUNICATION. |T COVERS
BOTH QUALITATIVE AND QUANTITATIVE APPROACHES, OFFERING PRACTICAL GUIDANCE FOR RESEARCHERS AND PRACTITIONERS.
YOU’LL FIND DETAILED EXPLANATIONS OF STATISTICAL ANALYSIS, CONTENT ANALYSIS, DISCOURSE ANALYSIS, AND
EXPERIMENT AL DESIGN IN COMMUNICATION STUDIES. THE FOCUS IS ON TRANSLATING COMPLEX COMMUNICATION PHENOMENA INTO
MEASURABLE DATA.

2.

THE METRICS OF MEANING: QUANTIFYING AND UNDERSTANDING COMMUNICATION
IMPACT

EXPLORE HOW TO EFFECTIVELY MEASURE THE IMPACT OF VARIOUS COMMUNICATION EFFORTS, FROM ADVERTISING CAMPAIGNS
TO PUBLIC RELATIONS INITIATIVES. THIS TITLE PROVIDES A COMPREHENSIVE OVERVIEW OF KEY PERFORMANCE INDICATORS
(KP|S) AND THE TOOLS USED TO TRACK THEM. |T COVERS WER ANALYTICS, SOCIAL MEDIA METRICS, SURVEY DESIGN, AND
IMPACT ASSESSMENT, AIMING TO ENHANCE STRATEGIC DECISION-MAKING.

3.

COMMUNICATION AUDIT ESSENTIALS: A PRACTICAL GUIDE TO ASSESSMENT AND
IMPROVEMENT

THIS GUIDE OFFERS A STEP-BY-STEP APPROACH TO CONDUCTING COMPREHENSIVE COMMUNICATION AUDITS. |IT OUTLINES
METHODOLOGIES FOR EVALUATING INTERNAL AND EXTERNAL COMMUNICATION PROCESSES, IDENTIFYING STRENGTHS AND
WEAKNESSES, AND RECOMMENDING ACTIONABLE IMPROVEMENTS. THE BOOK COVERS STAKEHOLDER ANALYSIS, MESSAGE
EFFECTIVENESS, CHANNEL EVALUATION, AND THE DEVELOPMENT OF MEASUREMENT FRAMEW ORKS.

4.

DATA-DRrIVEN DIALOGUE: LEVERAGING ANALYTICS FOR COMMUNICATION SUCCESS

FOCUSING ON THE POWER OF DATA, THIS BOOK EXPLAINS HOW TO USE ANALYTICS TO UNDERSTAND AND OPTIMIZE
COMMUNICATION STRATEGIES. |T COVERS A RANGE OF ANALYTICAL TOOLS AND TECHNIQUES APPLICABLE TO DIGITAL AND
TRADITIONAL COMMUNICATION CHANNELS. READERS WILL LEARN HOW TO INTERPRET DATA, IDENTIFY TRENDS, AND MAKE
INFORMED DECISIONS TO ENHANCE ENGAGEMENT AND ACHIEVE COMMUNICATION OBJECTIVES.

5.

CoNTENT PErRFORMANCE: MEASURING WHAT MATTERS IN DiGITAL COMMUNICATION

THIS TITLE IS DEDICATED TO THE MEASUREMENT AND ANALYSIS OF CONTENT PERFORMANCE IN THE DIGITAL LANDSCAPE. |T
EXAMINES HOW TO TRACK ENGAGEMENT, REACH, AND INFLUENCE ACROSS VARIOUS PLATFORMS, INCLUDING WEBSITES, SOCIAL
MEDIA, AND EMAIL. THE BOOK PROVIDES PRACTICAL ADVICE ON A/B TESTING, SENTIMENT ANALYSIS, AND AUDIENCE



SEGMENTATION TO REFINE CONTENT STRATEGIES.

6.

RepUTATION METRICS: MEASURING AND MANAGING BRAND AND ORGANIZATIONAL
STANDING

EXPLORE THE CRITICAL TECHNIQUES FOR MEASURING AND MANAGING ORGANIZATIONAL AND BRAND REPUTATION. THIS BOOK
COVERS METHODOLOGIES FOR TRACKING PUBLIC PERCEPTION, MEDIA COVERAGE, AND STAKEHOLDER SENTIMENT. |T OFFERS
INSIGHTS INTO CRISIS COMMUNICATION MEASUREMENT, INFLUENCER ANALYSIS, AND THE DEVELOPMENT OF ROBUST REPUTATION
MANAGEMENT DASHBOARDS.

STRATEGIC COMMUNICATION MEASUREMENT: ALIGNING METRICS WITH
ORGANIZATIONAL GoALS

THIS BOOK BRIDGES THE GAP BETWEEN COMMUNICATION ACTIVITIES AND OVERARCHING ORGANIZATIONAL OBJECTIVES. IT
EMPHASIZES THE IMPORTANCE OF DEVELOPING MEASUREMENT STRATEGIES THAT DIRECTLY SUPPORT BUSINESS GOALS, SUCH AS
INCREASED SALES, IMPROVED EMPLOYEE MORALE, OR ENHANCED BRAND A\ ARENESS. THE FOCUS IS ON CREATING A CLEAR LINE OF
SIGHT BETWEEN COMMUNICATION OUTPUTS AND DESIRED OUTCOMES.

8.

SoclAL MepiA ANALYTICS: UNDERSTANDING AND MEASURING YOUR ONLINE PRESENCE

A DEEP DIVE INTO THE SPECIFIC TECHNIQUES FOR MEASURING AND ANALYZING SOCIAL MEDIA COMMUNICATION. THIS TITLE
COVERS METRICS RELATED TO ENGAGEMENT, REACH, VIRALITY, AND AUDIENCE SENTIMENT ON VARIOUS SOCIAL PLATFORMS. IT
PROVIDES PRACTICAL TOOLS AND STRATEGIES FOR OPTIMIZING SOCIAL MEDIA CAMPAIGNS AND UNDERSTANDING THEIR IMPACT ON
BRAND PERCEPTION AND BUSINESS RESULTS.

9.

THE ScIeENCE oF PERSUASION: MEASURING THE EFFECTIVENESS OF INFLUENCE IN
COMMUNICATION

THIS BOOK EXAMINES HOW TO SCIENTIFICALLY MEASURE THE EFFECTIVENESS OF PERSUASIVE COMMUNICATION TECHNIQUES. |T
EXPLORES EXPERIMENTAL DESIGNS, PRETPOST TESTING, AND CONTROL GROUP METHODOLOGIES TO ASSESS ATTITUDE CHANGE,
BEHAVIORAL SHIFTS, AND MESSAGE RECEPTION. THE FOCUS IS ON UNDERSTANDING THE PSYCHOLOGICAL UNDERPINNINGS OF
PERSUASION AND HOW TO QUANTIFY ITS IMPACT.
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