
citing trademarks chicago style
Understanding the Nuances of Citing Trademarks in Chicago Style

citing trademarks chicago style requires careful attention to detail and adherence to
specific guidelines to ensure academic integrity and proper attribution. Whether you are
referencing a product name, a company logo, or a distinctive slogan, accurately citing
these intellectual property assets is crucial for avoiding plagiarism and respecting the
rights of trademark holders. This comprehensive guide will delve into the intricacies of
referencing trademarks within the Chicago Manual of Style, covering the essential
elements of in-text citations, footnotes, and bibliographical entries. We will explore the
specific challenges associated with trademark citation, including variations in how
trademarks are presented and the importance of distinguishing between a trademark and
a generic term. By mastering these principles, you can confidently navigate the often-
complex landscape of intellectual property citation in your academic and professional
writing.
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The Importance of Citing Trademarks

Properly citing trademarks is fundamental to academic and professional integrity. It
acknowledges the ownership and legal protection afforded to these distinctive brand
identifiers, preventing potential accusations of infringement or misappropriation.
Furthermore, accurate citation allows readers to locate the original source of information
or verify the specific product or service being referenced, which is especially vital when
discussing brands in marketing, legal, or business contexts. Failure to cite trademarks can
lead to legal complications for the author and the publication, as well as damage to the
reputation of the author and their institution.

Legal and Ethical Considerations

The legal framework surrounding trademarks is designed to protect businesses'
investments in their brand identity. When you cite a trademark, you are implicitly
acknowledging that it is a protected mark, not merely a common word. Ethically, this
means respecting the intellectual property rights of the trademark owner. This is
particularly important when discussing brand performance, marketing strategies, or the
history of a product. Understanding these underlying principles reinforces the necessity of
precise Chicago style citation practices.

Academic and Professional Integrity



In academic writing, accurately citing all sources, including trademarks, is a cornerstone
of integrity. It demonstrates a commitment to scholarly rigor and avoids presenting the
work or creations of others as your own. Similarly, in professional settings, such as
marketing reports or legal briefs, precise citation builds credibility and avoids potential
disputes. This careful documentation ensures that your work is well-supported and
defensible.

Chicago Style Basics for Trademark Citation

The Chicago Manual of Style (CMOS) provides general guidelines for citation, and while it
may not have a single, exhaustive section dedicated solely to trademarks, its principles
can be readily applied. The core idea is to provide sufficient information for the reader to
identify the source clearly. This often involves referencing the product or company name
as it is officially registered or commonly known, along with context.

Identifying Trademarked Terms

The first step in citing a trademark correctly is to identify it as such. Often, trademarks
are capitalized (e.g., Kleenex, Coca-Cola, iPhone). However, capitalization alone is not a
definitive indicator, as many proper nouns are capitalized. Context is key. If a term refers
to a specific brand or product of a particular company, it is likely a trademark. The aim of
citation is to distinguish between the brand name and the generic product it represents
(e.g., referring to "facial tissues" versus "Kleenex" tissues).

The Role of Context in Trademark Identification

The context in which a term is used is paramount. For instance, if you are discussing the
innovation behind a particular smartphone, you would refer to it by its trademarked name,
such as "iPhone," and cite it appropriately. If you were discussing the general concept of
smartphones, you would use the generic term. The Chicago style approach emphasizes
providing enough context for the reader to understand whether you are referring to the
specific brand or the general product category.

In-Text Citations and Footnotes for Trademarks

Chicago style typically employs either the author-date system or the notes-bibliography
system. For citing trademarks, especially when they appear within the narrative of your
text, the notes-bibliography system, utilizing footnotes or endnotes, is often more practical
and less intrusive. This allows for detailed attribution without disrupting the flow of your
prose.

Using Footnotes for Trademark References

When a trademark appears in your text, a footnote can provide immediate attribution and
context. The footnote should include the trademarked name, the name of the company that
owns the trademark, and potentially a brief description or the context in which it is being
used. For example, a footnote might read: "Kleenex is a registered trademark of Kimberly-
Clark Corporation." If you are referring to a specific advertisement, the footnote would
include details about that advertisement, much like citing any other published work.

Direct and Indirect Trademark Mentions



Whether you are directly quoting a trademarked phrase or indirectly referencing a
product, the citation method remains similar. A direct mention might involve a slogan like
"Just Do It" (Nike). An indirect mention would be discussing the product itself, such as a
particular model of a car manufactured by BMW. In both cases, the footnote should
provide enough information for the reader to identify the trademark and its owner.

When Trademarks Become Generic

A significant challenge in trademark citation is when a trademark becomes so widely used
that it enters common parlance and is perceived as a generic term (e.g., aspirin,
cellophane). While the legal status of such terms can be complex, in academic writing, it's
often advisable to acknowledge the trademark origin even when the term has become
generic, or to use the generic term and, if necessary, explain its trademarked history in a
footnote or parenthetical. For instance, you might write: "aspirin (Bayer, originally a
trademark)."

Bibliographical Entries for Trademarks

While trademarks themselves are not typically listed as discrete entries in a bibliography
in the same way a book or article is, information about trademarks, such as company
reports, legal documents, or marketing materials, would be included. The bibliography
serves as a consolidated list of all sources consulted, providing a more comprehensive
view of your research.

Referencing Materials Related to Trademarks

If your research involves analyzing advertising campaigns, company branding strategies,
or legal cases involving specific trademarks, you will cite the specific materials you
consulted in your bibliography. This could include websites, brochures, annual reports, or
scholarly articles discussing the trademark. The Chicago style guidelines for citing online
resources, corporate documents, or other relevant formats would apply here.

Citing Trademark Registrations and Legal Documents

In instances where the legal status or history of a trademark is central to your argument,
you might need to cite official trademark registrations or related legal documents. These
would be cited according to the specific format for legal sources within the Chicago
Manual of Style, which often involves referencing the trademark registration number, the
name of the trademark office, and the date of registration.

Common Challenges and Solutions in Trademark Citation

Citing trademarks can present unique challenges due to their commercial nature and the
potential for their usage to evolve over time. Understanding these challenges helps in
developing consistent and accurate citation practices.

Distinguishing Between Trademark and Generic Use

As mentioned earlier, the line between a trademark and a generic term can blur. The
solution lies in clear writing and context. When in doubt, err on the side of caution by
acknowledging the trademarked origin, especially in formal writing. For example, instead



of simply saying "I need a Band-Aid," you might write "I need an adhesive bandage (Band-
Aid is a registered trademark of Johnson & Johnson)."

Variations in Trademark Presentation

Trademarks can appear with or without the ® (registered trademark) or ™ (trademark)
symbols. While these symbols are important indicators of legal status, their absence in a
source does not mean the term is not trademarked. In your citations, it is generally not
necessary to include these symbols unless they are part of a direct quotation. The focus
remains on clearly identifying the trademarked entity.

Citing Online Trademark Information

Information about trademarks is readily available online. When citing websites that
discuss or display trademarks, follow Chicago’s guidelines for web sources. Include the
name of the trademark, the company that owns it, the website title, publisher (if different
from the website title), the date of publication or last update, and the URL. It is also
advisable to include an access date.

Examples of Citing Trademarks in Chicago Style

To solidify understanding, let's look at some practical examples of how trademarks might
be cited using the notes-bibliography system in Chicago style.

Example 1: Referencing a Product in a Text

Suppose you are discussing the impact of a specific brand of running shoes on athletic
performance.

In the text: The revolutionary cushioning system in Nike’s Air Max line significantly
improved comfort for long-distance runners.
Footnote: 1. Nike, Inc., and its Air Max line of footwear.
Bibliographical Entry (if the source was a Nike website): Nike, Inc. "Air Max
Technology." Accessed October 26, 2023. [URL].

Example 2: Quoting a Slogan

If you are analyzing marketing slogans.

In the text: The iconic slogan "Think Different" aimed to position Apple as an innovator.
Footnote: 2. Apple Inc., slogan for its marketing campaign.
Bibliographical Entry (if the source was an article about the campaign): Smith,
Jane. "The Evolution of Apple's Branding." Journal of Marketing History, vol. 15, no. 2,
2022, pp. 45-60.

Example 3: Discussing a Company's Brand Identity

When discussing the visual identity of a company.

In the text: Coca-Cola’s distinctive script logo has been a consistent element of its brand
identity for over a century.



Footnote: 3. The Coca-Cola Company, script logo.
Bibliographical Entry (if referencing a company history book): Pendergrast, Mark.
For God, Country & Coca-Cola: The Making of a Global Soft Drink. Basic Books, 2010.

Ensuring Clarity and Completeness

In all these examples, the goal is to provide enough identifying information for the reader.
The footnotes offer immediate context, while the bibliography provides a complete list of
resources consulted. This meticulous approach to citing trademarks, consistent with
Chicago style principles, upholds academic standards and respects intellectual property
rights.

---

FAQ

Q: What is the primary goal when citing trademarks in Chicago style?
A: The primary goal when citing trademarks in Chicago style is to clearly identify the
intellectual property being referenced, acknowledge its owner, and provide sufficient
information for the reader to locate or verify the source, thereby upholding academic
integrity and respecting legal rights.

Q: Do I need to use the ® or ™ symbols when citing trademarks in Chicago style?
A: Generally, you do not need to use the ® or ™ symbols in your citations unless they are
part of a direct quotation or are essential for clarity in identifying the trademark as it
appears in the source. The focus is on the name and its attribution.

Q: How should I cite a trademark that has become a generic term in Chicago style?
A: When citing a trademark that has become a generic term, it is often advisable to use
the generic term in your text and, if necessary, acknowledge its trademarked origin in a
footnote or parenthetical, such as "aspirin (Bayer, originally a trademark)." This provides
both clarity and historical accuracy.

Q: What is the difference between citing a trademark and citing a company in Chicago
style?
A: Citing a trademark specifically refers to attributing a brand name, logo, or slogan
owned by a company. Citing a company, on the other hand, might refer to referencing the
company as an entity, its history, or its reports. While related, the focus of the citation
differs.

Q: Where should I look for official guidelines on citing trademarks in Chicago style?
A: The Chicago Manual of Style itself provides the foundational rules. While it may not
have a dedicated section solely on trademarks, its principles for citing brand names,
corporate entities, and intellectual property can be applied. Consulting the latest edition
of the CMOS is recommended.

Q: How do I cite an online advertisement for a trademarked product in Chicago style?
A: When citing an online advertisement for a trademarked product, you would follow
Chicago's guidelines for citing online resources. Include the name of the trademark and
product, the advertiser (company), the title of the advertisement (if applicable), the
website where it was found, the publisher, publication date, and the URL and access date.



Q: Is there a specific format for citing trademark registration numbers in Chicago style?
A: For citing trademark registration numbers, you would typically follow the Chicago
Manual of Style's guidelines for citing legal or governmental documents. This would
include the trademark registration number, the name of the trademark office (e.g., United
States Patent and Trademark Office), and the date of registration.
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