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Mastering Chicago Style Examples for Capitalization

chicago style examples for capitalization are crucial for ensuring clarity,
consistency, and professional polish in academic writing, publishing, and
professional communication. Navigating the intricacies of capitalization
rules can be daunting, but understanding the core principles and common
exceptions is key to mastering this style. This comprehensive guide will
delve into the nuances of Chicago Manual of Style (CMOS) capitalization,
providing clear explanations and practical examples for various elements,
from titles and headings to proper nouns and specific cases. We will explore
how to capitalize titles of works, headings, governmental bodies, historical
periods, and common words that sometimes cause confusion, offering
straightforward guidance to help writers confidently apply these rules.
Whether you are a student, researcher, editor, or publisher, this article
aims to demystify Chicago style capitalization, ensuring your written work
adheres to the highest standards.
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Introduction to Chicago Style Capitalization

The Chicago Manual of Style (CMOS) provides a detailed framework for writers
and editors, and its rules on capitalization are particularly important for
maintaining consistency and readability. While many capitalization rules seem
intuitive, CMOS often presents specific guidelines that deviate from common
usage, especially concerning titles and proper nouns. Understanding these
distinctions is paramount for anyone aiming to produce polished, professional
documents that adhere to this widely respected style. This section will set
the stage for a thorough exploration of CMOS capitalization, highlighting its
significance in various writing contexts.

The primary goal of CMOS capitalization is to enhance clarity and avoid
ambiguity. By following its directives, writers can ensure that readers can
easily distinguish between common nouns and proper nouns, understand the
hierarchy of headings, and correctly identify titles of creative works. This



guide will break down these complex rules into manageable sections, offering
practical applications that can be readily applied to your own writing
projects.

Capitalizing Titles of Works

The Chicago Manual of Style employs a “title case” approach for capitalizing
titles of books, articles, essays, poems, plays, movies, songs, and other
creative works. This means that most words in a title are capitalized, with
specific exceptions. Understanding these exceptions is key to applying the
rule correctly.

Principal Words

All principal words in a title are capitalized. This includes nouns,
pronouns, verbs, adjectives, adverbs, and subordinate conjunctions.

Minor Words

Minor words—articles (a, an, the), short prepositions (of, in, on, at, to,
for, with, by, from), and short conjunctions (and, but, or, nor, for, so,
yet)—are generally lowercase unless they are the first or last word of the
title or subtitle.

Examples of Titles

Book title: The Adventures of Tom Sawyer (Here, "The" is capitalized
because it's the first word, and "of" is lowercase as a short
preposition.)

Article title: "A Study of the Impact of Social Media on Teenagers"
(Here, "A" 1is capitalized, "of" and "on" are lowercase.)

Poem title: "Ode to a Nightingale" ("Ode" and "Nightingale" are
capitalized; "to" and "a" are lowercase.)

Song title: "Bohemian Rhapsody" (All principal words are capitalized.)

Movie title: Schindler's List ("Schindler's" and "List" are
capitalized.)



Subtitles

Subtitles are treated in the same manner as main titles, with a colon or
semicolon separating the main title from the subtitle. The first word of the
subtitle is always capitalized.

Example: The Lord of the Rings: The Fellowship of the Ring

Example: Capital in the Twenty-First Century; or, What Happened to the
Idea of the Great Reset

Capitalizing Headings and Subheadings

Capitalization in headings and subheadings follows similar principles to
titles of works, often referred to as sentence case or title case depending
on the context and the specific publication’s style guide. Generally, CMOS
prefers sentence case for headings within a document, where only the first
word and proper nouns are capitalized, but title case is also common in
published works.

Sentence Case for Headings

In sentence case, only the first word of the heading and any proper nouns
within it are capitalized. This is often used for headings within the body of
a manuscript or for internal documents.

Example: The impact of climate change on agriculture
Example: Understanding the stock market

Example: Key findings from the research study

Title Case for Headings

Title case for headings capitalizes all principal words, similar to titles of
works. This is frequently seen in published books and academic journals.

Example: The Impact of Climate Change on Agriculture

Example: Understanding the Stock Market



Example: Key Findings from the Research Study

Consistency is Key

It is essential to maintain consistency throughout your document regarding
the chosen case for headings. Decide whether to use sentence case or title
case and apply it uniformly.

Capitalizing Proper Nouns

Proper nouns are names of specific people, places, organizations, and things,
and they are almost always capitalized in Chicago style. This is a
fundamental rule that helps distinguish them from common nouns.

People

The full names of individuals are capitalized.

Example: Jane Austen
Example: William Shakespeare

Example: Albert Einstein

Places

Continents, countries, states, cities, continents, oceans, mountain ranges,
and specific geographical features are capitalized.

Example: North America
Example: France
Example: California

Example: New York City



Example:

Example:

Example:

Pacific Ocean

Rocky Mountains

Mississippi River

Organizations and Institutions

The names of specific companies,
and other organizations are capitalized.

agencies,

Example:

Example:

Example:

Example:

educational institutions, government

Google

Harvard University

United Nations

Federal Bureau of Investigation

Brand Names and Product Names

Specific brand names and product names are capitalized.

Example:

Example:

Example:

iPhone

Coca—-Cola

Toyota Camry

Specific Cases and Common Pitfalls

Beyond the general rules for titles and proper nouns,

numerous specific situations and common points of confusion regarding

capitalization.

Understanding these detailed exceptions is wvital for

achieving accuracy.

Chicago style addresses



Government and Organizations

When referring to specific governmental bodies, names are capitalized.
Generic references are not.

Capitalized: the U.S. Senate, the Department of Justice, the City
Council

Not capitalized: a senate, a department, a city council

Similarly, the names of specific organizations are capitalized, but general
terms for types of organizations are not.

Capitalized: the National Rifle Association, the American Medical
Association

Not capitalized: a lobbying group, a professional association

Historical Periods and Events

Named historical periods and significant events are capitalized.

Capitalized: the Renaissance, the Middle Ages, World War II, the Civil
Rights Movement, the Industrial Revolution

Not capitalized: a renaissance of art, a period of unrest, a war, a
social movement

Titles of People

Formal titles preceding a name are capitalized. Titles used alone or after
the name are generally not capitalized unless they are exceptionally high-
ranking or used in a very formal context.

Capitalized: President Biden, Queen Elizabeth, Senator Smith, Dr. Jones

Not capitalized: Joe Biden, president of the United States; Elizabeth
II, gqueen of England; the senator’s speech; the doctor’s recommendation



Brand Names and Product Names

As mentioned, specific brand names and product names are capitalized.
However, when a brand name becomes so common that it is used generically, it
may be lowercase (though this is rare and often debated).

Capitalized: Kleenex, Xerox, Band-Aid

Genericized (potentially lowercase, but often still capitalized for
clarity): You’ve bought an iPhone. (Specific product name). Some might
argue “a tissue” instead of Kleenex.

Acronyms and Initialisms

Acronyms and initialisms are typically capitalized. The first time they are
used, it 1is good practice to spell out the full name followed by the acronym
in parentheses.

Example: The National Aeronautics and Space Administration (NASA)
announced...

Example: The United Nations (UN) convened..

Geographic Terms

In addition to specific place names, terms like "North" and "South" are
capitalized when used as adjectives denoting regions.

Capitalized: Northern California, the South of France, East Asia

Not capitalized: He traveled north. The wind came from the east.

Religious Terms

Names of deities, religious figures, holy books, and specific religious
holidays and terms are capitalized.

Capitalized: God, Jesus Christ, the Bible, Christianity, Ramadan,
Christmas, Passover, Allah, Buddha



Not capitalized: a god (referring to a pagan deity), a bible (referring
to any book of scripture), religious festivals

Academic Degrees

Formal names of degrees are capitalized when referring to a specific earned
degree. General references are not.

Capitalized: Bachelor of Arts, Master of Science in Engineering, Doctor
of Philosophy

Not capitalized: a bachelor's degree, a master's degree, a doctorate

This section has explored several specific scenarios where capitalization
rules can be nuanced. By paying close attention to these details, writers can
avoid common errors and ensure their work adheres to the highest standards of
Chicago style.

Conclusion

Mastering Chicago style examples for capitalization is an ongoing process,
but by understanding the fundamental principles and paying attention to
specific examples and exceptions, writers can significantly improve the
clarity and professionalism of their work. The rules, while sometimes
intricate, are designed to enhance readability and prevent ambiguity, making
them indispensable for academic, professional, and publishing contexts.
Consistent application of these guidelines will ensure your writing is
perceived as authoritative and polished.

Remember that the Chicago Manual of Style is a comprehensive resource, and
for the most definitive guidance, consulting the latest edition is always
recommended. However, the principles outlined in this article provide a
strong foundation for confidently navigating capitalization in your writing.

FAQ

Q: When should I capitalize the word "internet" in
Chicago style?

A: According to recent editions of the Chicago Manual of Style, the word
"internet" is now treated as a common noun and should be lowercase.



Q: How do I capitalize titles of books that include
conjunctions in the middle?

A: In Chicago style, conjunctions like "and," "but," and "or" are generally
not capitalized in titles unless they are the first or last word of the title
or subtitle. For example, "War and Peace."

Q: What is the rule for capitalizing "street" in
addresses?

A: When referring to a specific named street, "Street" is capitalized. For
example, "Main Street." However, if you are using "street" generically, it
remains lowercase, such as "a quiet street."

Q: Are seasons capitalized in Chicago style?

A: No, seasons such as spring, summer, autumn, and winter are generally not
capitalized in Chicago style unless they are part of a proper noun, like "the
Winter Olympics."

Q: How do I capitalize the names of political parties
in Chicago style?

A: The names of political parties are capitalized as they are considered
proper nouns. For example, "the Democratic Party," "the Republican Party,"
and "the Green Party."

Q: When referring to a historical era, when should I
capitalize it?

A: Named historical periods are capitalized, such as "the Renaissance," "the
Middle Ages," or "the Victorian Era." However, general references to time
periods are not, such as "an era of change."

Q: What is the Chicago style rule for capitalizing
academic degrees?

A: Formal names of earned degrees are capitalized, such as "Bachelor of Arts"
or "Master of Science." General references to degrees are lowercase, such as
"a bachelor's degree" or "a master's degree."

Q: How should I capitalize job titles when they are
followed by a name?

A: Formal titles preceding a name are capitalized, such as "President Biden,"
"Senator Smith," or "Dr. Jones." When used generically or after the name,
they are typically lowercase.
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