CHICAGO MANUAL OF STYLE CAPITALIZATION

MASTERING CHICAGO MANUAL oF STYLE CAPITALIZATION: A COMPREHENSIVE GUIDE

CHICAGO MANUAL OF STYLE CAPITALIZATION IS A CORNERSTONE OF CLEAR AND PROFESSIONAL WRITING, IMPACTING EVERYTHING
FROM TITLES AND HEADINGS TO PROPER NOUNS AND SPECIFIC TERMS. NAVIGATING ITS INTRICACIES CAN BE DAUNTING FOR
WRITERS AND EDITORS ALIKE, AS EXCEPTIONS AND NUANCES ABOUND. THIS COMPREHENSIVE GUIDE DELVES INTO THE CORE
PRINCIPLES AND COMMON APPLICATIONS OF CHICAGO MANUAL OF STYLE (CMOS) CAPITALIZATION RULES, EMPOWERING YOU
TO ENHANCE THE CLARITY AND CREDIBILITY OF YOUR WORK. WE WILL EXPLORE THE FUNDAMENTAL DISTINCTIONS BETWEEN
SENTENCE CASE AND TITLE CASE, UNPACK THE RULES FOR CAPITALIZING SPECIFIC ELEMENTS LIKE TITLES OF WORKS, PROPER
NOUNS, AND EVEN COMMON NOUNS WHEN USED IN SPECIFIC CONTEXTS, AND PROVIDE PRACTICAL EXAMPLES TO SOLIDIFY
UNDERSTANDING. MASTERING THESE GUIDELINES IS ESSENTIAL FOR ACADEMIC PAPERS, PROFESSIONAL DOCUMENTS, AND ANY
WRITING AIMING FOR PRECISION AND ADHERENCE TO ESTABLISHED EDITORIAL STANDARDS.
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UNDERSTANDING THE BAsics oF CMOS CAPITALIZATION

THe CHICAGO MANUAL of STYLE (CMOS) OFFERS TWO PRIMARY APPROACHES TO CAPITALIZATION, DEPENDING ON THE
CONTEXT: SENTENCE CASE AND TITLE CASE. UNDERSTANDING THE FUNDAMENTAL DIFFERENCE BETWEEN THESE TWO IS THE FIRST
STEP TOWARD ACCURATE APPLICATION. SENTENCE CASE IS THE DEFAULT FOR MOST RUNNING TEXT, WHERE ONLY THE FIRST
WORD OF A SENTENCE AND PROPER NOUNS ARE CAPITALIZED. TITLE CASE, CONVERSELY, INVOLVES CAPITALIZING MORE WORDS
WITHIN TITLES AND HEADINGS, ADHERING TO A SPECIFIC SET OF RULES. CMOS PRIORITIZES CLARITY AND CONSISTENCY, AND ITS
CAPITALIZATION RULES ARE DESIGNED TO ACHIEVE BOTH.

SeNTENCE CASE vs. TITLE CASE IN CHICAGO STYLE

SENTENCE CASE IS CHARACTERIZED BY MINIMAL CAPITALIZATION, MIRRORING THE NATURAL FLOW OF SPOKEN LANGUAGE. IN
SENTENCE CASE, THE INITIAL WORD OF A SENTENCE IS CAPITALIZED, ALONG WITH ANY PROPER NOUNS. ALL OTHER WORDS ARE
GENERALLY LOWERCASE UNLESS THEY ARE PART OF A PROPER NOUN. THIS APPROACH IS TYPICALLY USED FOR THE MAIN BODY
OF TEXT, INCLUDING THE CONTENT WITHIN PARAGRAPHS, FOOTNOTES, AND BIBLIOGRAPHIES.

TITLE CASE, AS ITS NAME SUGGESTS, IS PRIMARILY EMPLOYED FOR TITLES OF WORKS AND HEADINGS. HOWEVER, IT'S CRUCIAL
TO NOTE THAT CHICAGO'S TITLE CASE IS MORE CONSERVATIVE THAN SOME OTHER STYLE GUIDES. |T TYPICALLY CAPITALIZES
THE FIRST WORD OF THE TITLE AND SUBTITLE, AND ALL NOUNS, PRONOUNS, VERBS, ADJECTIVES, AND ADVERBS. ARTICLES (A,
AN, THE), PREPOSITIONS (OF, IN, ON), AND CONJUNCTIONS (AND, BUT, OR) ARE GENERALLY KEPT LOWERCASE UNLESS THEY ARE
THE FIRST OR LAST WORD OF THE TITLE OR SUBTITLE.

THE IMPORTANCE OF CONSISTENCY

REGARDLESS OF WHETHER YOU ARE EMPLOYING SENTENCE CASE OR TITLE CASE, CONSISTENCY IS PARAMOUNT. ONCE You
ESTABLISH A PARTICULAR CAPITALIZATION STYLE FOR A SPECIFIC ELEMENT WITHIN YOUR DOCUMENT, ADHERE TO IT
THROUGHOUT. INCONSISTENT CAPITALIZATION CAN CREATE A DISJOINTED READING EXPERIENCE AND UNDERMINE THE PROFESSIONAL
POLISH OF YOUR WRITING. THE CHICAGO MANUAL OF STYLE EMPHASIZES THIS POINT REPEATEDLY, AS DEVIATIONS FROM
ESTABLISHED CONVENTIONS CAN LEAD TO CONFUSION FOR THE READER.

CAPITALIZING TITLES OF WoRkS: Books, ARTICLES, AND MORE
ONE OF THE MOST FREQUENT APPLICATIONS OF CHICAGO MANUAL OF STYLE CAPITALIZATION RULES IS IN THE TITLING OF

CREATIVE WORKS, ACADEMIC ARTICLES, AND OTHER PUBLISHED MATERIALS. THE DISTINCTION BETWEEN TITLE CASE AND
SENTENCE CASE BECOMES PARTICULARLY IMPORTANT HERE, AS EACH HAS ITS DESIGNATED USE WITHIN THE BROADER CONTEXT OF



THE MANUAL. ADHERING TO THESE SPECIFIC GUIDELINES ENSURES THAT YOUR REFERENCES AND DOCUMENT STRUCTURE ARE CLEAR
AND PROFESSIONAL.

APPLYING TITLE CASE TO MAJOR W ORKS

\X/HEN REFERRING TO MAJOR WORKS SUCH AS BOOKS, JOURNALS, PERIODICALS, AND FILMS, CHICAGO STYLE GENERALLY USES
TITLE CASE. THIS MEANS CAPITALIZING THE FIRST WORD OF THE TITLE AND SUBTITLE, ALONG WITH ALL NOUNS, PRONOUNS,
VERBS, ADJECTIVES, AND ADVERBS. PREPOSITIONS AND CONJUNCTIONS ARE TYPICALLY LOWERCASED UNLESS THEY ARE THE
FIRST OR LAST WORD OF THE TITLE OR SUBTITLE. FOR EXAMPLE, A BOOK TITLE MIGHT APPEAR AS T HE NAME OF THE ROSE OrR A
BrIer HISTORY OF TIME.

APPLYING SENTENCE CASE To MINOR W oRkS AND CHAPTERS

IN CONTRAST TO MAJOR WORKS, SHORTER WORKS LIKE ARTICLES, ESSAYS, SHORT STORIES, POEMS, AND INDIVIDUAL CHAPTERS
WITHIN A BOOK ARE TYPICALLY CAPITALIZED IN SENTENCE CASE. [HIS MEANS ONLY THE FIRST WORD OF THE TITLE AND ANY
PROPER NOUNS WITHIN IT ARE CAPITALIZED. FOR INSTANCE, AN ARTICLE TITLE WOULD BE PRESENTED AS “THE IMPACT OF
GLOBALIZATION ON LOCAL ECONOMIES/“ AND A CHAPTER MIGHT BE TITLED “EARLY DEVELOPMENTS IN ARTIFICIAL INTELLIGENCE.”
THIS DISTINCTION IS CRUCIAL FOR DISTINGUISHING BETWEEN DIFFERENT TYPES OF PUBLISHED CONTENT.

SUBTITLES AND THEIR CAPITALIZATION

\WHEN A TITLE INCLUDES A SUBTITLE, THE CAPITALIZATION RULES APPLY INDEPENDENTLY TO BOTH THE MAIN TITLE AND THE
SUBTITLE. THE FIRST WORD OF THE SUBTITLE, LIKE THE FIRST WORD OF THE MAIN TITLE, IS CAPITALIZED, AS ARE ITS MAJOR
WORDS. THE CONNECTION BETWEEN THE MAIN TITLE AND SUBTITLE IS OFTEN INDICATED BY A COLON. FOR EXAMPLE, ON
WRITING: A MEMOIR OF THE CRAFT DEMONSTRATES THIS PRINCIPLE, WITH “ON" AND “\W/RITING” CAPITALIZED IN THE MAIN
TITLE, AND “A” AND “MEMOIR” CAPITALIZED IN THE SUBTITLE.

NAVIGATING PRoOPER NOUNS IN CHICAGO STYLE

PROPER NOUNS ARE WORDS THAT NAME SPECIFIC PEOPLE, PLACES, ORGANIZATIONS, AND THINGS, AND THEY ARE ALMOST
ALWAYS CAPITALIZED IN CHICAGO STYLE. HO\X/EVER, THE DEFINITION OF A “PROPER NOUN" CAN SOMETIMES BE NUANCED, AND
CERTAIN CATEGORIES REQUIRE CAREFUL ATTENTION TO ENSURE CORRECT CAPITALIZATION. THIS SECTION WILL CLARIFY THE
APPLICATION oF CMOS CAPITALIZATION RULES TO VARIOUS TYPES OF PROPER NOUNS.

PeopLE, PLACES, AND ORGANIZATIONS

THIS IS THE MOST STRAIGHTFORWARD CATEGORY. NAMES OF INDIVIDUALS, GEOGRAPHICAL LOCATIONS (CITIES/ STATES,
COUNTRIES, CONTINENTS)/ AND NAMED ORGANIZATIONS ARE ALWAYS CAPITALIZED. EXAMPLES INCLUDE: ABRAHAM LINCOLN/
PARIS, FRANCE, AND THE UNITED NATIONS. EVEN HISTORICAL PERIODS AND EVENTS NAMED AFTER PEOPLE OR PLACES OFTEN FALL
UNDER THIS UMBRELLA, SUCH AS THE RENAISSANCE OR THE BATTLE OF GETTYSBURG.

BrRAND NAMES AND TRADEMARKS

COMMERCIAL BRAND NAMES AND TRADEMARKS ARE CAPITALIZED AS THEY ARE SPECIFIC PROPER NOUNS. THIS INCLUDES PRODUCT
NAMES LIKE COCA‘COLA, APPLE/ AND MICROSOFT. IT'S IMPORTANT TO USE THE EXACT CAPITALIZATION AS ESTABLISHED BY
THE BRAND ITSELF, WHERE POSSIBLE, TO MAINTAIN ACCURACY.

TITLES AND RANKS

\W/HEN TITLES PRECEDE A NAME, THEY ARE TYPICALLY CAPITALIZED. FOR INSTANCE, PRESIDENT BIDEN, QUEEN ELIZABETH I, OR
DRr. SMITH. HOWEVER, WHEN TITLES ARE USED GENERICALLY OR IN THE PLURAL, THEY ARE USUALLY NOT CAPITALIZED. FOR
EXAMPLE, “THE PRESIDENT ADDRESSED THE NATION,” OR “\W/E SPOKE WITH SEVERAL DOCTORS.” THE CONTEXT OF THE TITLE'S
USAGE IS KEY.

GEOGRAPHIC AND CELESTIAL BoDIES
SPECIFIC GEOGRAPHIC FEATURES LIKE MOUNTAINS, OCEANS, AND RIVERS ARE CAPITALIZED: MOUNT EVEREST, PACIFIC OCEAN,

AMAZON RIVER. SIMILARLY, CELESTIAL BODIES ARE CAPITALIZED: EARTH, MOON, SUN. HOWEVER, GENERAL TERMS LIKE
“MOUNTAIN,” “OCEAN,” OR “RIVER” ARE NOT CAPITALIZED UNLESS THEY ARE PART OF A SPECIFIC NAME.



CAPITALIZING CoMMON NOUNS: WHEN AND W HY

W/HILE PROPER NOUNS ARE CONSISTENTLY CAPITALIZED, THE CAPITALIZATION OF COMMON NOUNS IN CHICAGO STYLE IS MORE
CONTEXT-DEPENDENT. CERTAIN COMMON NOUNS ARE ELEVATED TO A CAPITALIZED STATUS WHEN THEY FUNCTION AS PART OF A
SPECIFIC, NAMED ENTITY OR WHEN REFERRING TO A FORMAL DESIGNATION. (UNDERSTANDING THESE EXCEPTIONS IS CRUCIAL FOR
ACCURATE ADHERENCE TO CHICAGO MANUAL OF STYLE CAPITALIZATION.

CoMMoN NoUNs AS PART oF Proper NAMES

A COMMON NOUN CAN BECOME CAPITALIZED WHEN IT IS AN INTEGRAL PART OF A PROPER NAME. FOR EXAMPLE, IN “\W/ ASHINGTON
SQUARE Park,” "SQUARE” AND “PARK” ARE CAPITALIZED BECAUSE THEY ARE PART OF THE SPECIFIC NAME OF THE PARK.
/!
SIMILARLY, IN “FIrRsT NATIONAL Bank,” “NATIONAL” AND “BANK” ARE CAPITALIZED. THE PRINCIPLE HERE IS THAT THE COMMON
7 I
NOUN CONTRIBUTES TO THE UNIQUE IDENTIFICATION OF THE ENTITY.

ForRMAL DESIGNATIONS AND OFFICIAL TITLES

CERTAIN COMMON NOUNS ARE CAPITALIZED WHEN THEY REFER TO SPECIFIC, OFFICIAL TITLES OR DESIGNATIONS WITHIN AN
ORGANIZATION OR GOVERNMENT, EVEN WHEN NOT DIRECTLY PRECEDING A NAME. FOR EXAMPLE, “THE SENATE” WHEN REFERRING
To THe U.S. SENATE, oR “THE SUPREME COURT.” THIS CAPITALIZATION SIGNIFIES THE FORMAL, SINGULAR NATURE OF THE
ENTITY BEING REFERENCED.

RELIGIOUS AND HisTORICAL TERMS

RELIGIOUS TERMS SUCH AS GOD, THE HoLy SPIRIT, AND BIBLE ARE CAPITALIZED. SIMILARLY, MAJOR HISTORICAL ERAS AND
MOVEMENTS ARE CAPITALIZED: THE ENLIGHTENMENT/ THE REFORMATION. THIS ACKNOWLEDGES THEIR SIGNIFICANT CULTURAL AND
HISTORICAL IMPORTANCE.

SpeciaL CASES AND EDGE RULINGS IN CHICAGO CAPITALIZATION

BEYOND THE GENERAL PRINCIPLES, THE CHICAGO MANUAL OF STYLE OFFERS SPECIFIC GUIDANCE ON A VARIETY OF EDGE CASES
AND SPECIALIZED SITUATIONS THAT CAN OFTEN LEAD TO CONFUSION. THESE PARTICULAR RULES ADDRESS HOW TO HANDLE
CAPITALIZATION IN LISTS, FOR DEPARTMENTAL NAMES, AND FOR TERMS THAT HAVE A DUAL NATURE.

CAPITALIZATION IN LISTS

THE CAPITALIZATION OF LIST ITEMS IN CHICAGO STYLE DEPENDS ON WHETHER THE LIST IS TREATED AS A SERIES OF COMPLETE
SENTENCES OR AS PHRASE FRAGMENTS. |F EACH LIST ITEM IS A COMPLETE SENTENCE, THEN EACH ITEM SHOULD BEGIN WITH A
CAPITAL LETTER. IF THE LIST ITEMS ARE PHRASES OR SENTENCE FRAGMENTS, CAPITALIZATION IS MORE FLEXIBLE, BUT
CONSISTENCY IS KEY. TYPICALLY, ONLY THE FIRST WORD OF EACH PHRASE IS CAPITALIZED, UNLESS IT CONTAINS PROPER NOUNS.

DePARTMENTAL NAMES

W/HEN REFERRING TO SPECIFIC, FORMAL DEPARTMENTAL NAMES WITHIN AN INSTITUTION, CAPITALIZATION IS GENERALLY APPLIED.
For INSTANCE, “THE DEPARTMENT OF ENGLISH” AT A UNIVERSITY WOULD BE CAPITALIZED. HO\X/EVER, IF REFERRING TO THE
GENERAL CONCEPT OF A DEPARTMENT, SUCH AS “THE HISTORY DEPARTMENT,” IT WOULD TYPICALLY BE IN LOWERCASE. THE KEY
IS WHETHER THE PHRASE FUNCTIONS AS A FORMAL TITLE.

DAvs ofF THE WEEk, MONTHS, AND HOLIDAYS

DAYs of THE week (MONDAY, TUESDAY), MONTHS OF THE YEAR (JANUARY, FEBRUARY), AND NAMED HOLIDAYS (CHRISTMAS,
THANKSGIVING) ARE ALWAYS CAPITALIZED IN CHICAGO STYLE. THESE ARE CONSIDERED PROPER NOUNS AND ARE TREATED AS
SUCH CONSISTENTLY.

SEASONS

SeASONS (SPRING, SUMMER, AUTUMN, WINTER) ARE GENERALLY NOT CAPITALIZED IN CHICAGO STYLE UNLESS THEY ARE

PERSONIFIED OR USED IN A SPECIFIC, FORMAL CONTEXT. FOR EXAMPLE, “ THE SPRING FESTIVAL” WOULD BE CAPITALIZED AS
PART OF A PROPER NAME, BUT "] LOVE THE SUMMER” WOULD NOT.



THe RoLE oF CAPITALIZATION IN SEO AND READABILITY

W/HILE PRIMARILY AN EDITORIAL CONCERN, PROPER APPLICATION OF CHICAGO MANUAL OF STYLE CAPITALIZATION CAN
INDIRECTLY INFLUENCE SEARCH ENGINE OPTIMIZATION (SEO) AND, MORE DIRECTLY, READER COMPREHENSION. CONSISTENT AND
CORRECT CAPITALIZATION ENHANCES THE USER EXPERIENCE, WHICH IS A SIGNIFICANT FACTOR IN HOW SEARCH ENGINES PERCEIVE
CONTENT QUALITY.

IMPROVING READABILITY AND USER EXPERIENCE

CORRECT CAPITALIZATION SIGNALS TO THE READER WHERE SENTENCES BEGIN AND END, AND IT HELPS TO DISTINGUISH BETWEEN
PROPER NOUNS AND COMMON NOUNS. THIS CLARITY REDUCES COGNITIVE LOAD, MAKING YOUR CONTENT EASIER AND FASTER TO
READ AND UNDERSTAND. \W/HEN READERS CAN EASILY DIGEST INFORMATION, THEY ARE MORE LIKELY TO ENGAGE WITH YOUR
CONTENT FOR LONGER PERIODS, A POSITIVE SIGNAL FOR SEO.

KEYWORD RECOGNITION AND SEARCH INTENT

\W/HILE SEARCH ENGINES ARE SOPHISTICATED, THEY STILL RELY ON CLEAR TEXTUAL CUES. CONSISTENT CAPITALIZATION OF
KEYWORDS, PARTICULARLY WITHIN TITLES AND HEADINGS, CAN HELP SEARCH ENGINES BETTER UNDERSTAND THE CORE TOPICS OF
YOUR PAGE. THIS IS ESPECIALLY TRUE FOR PROPER NOUNS THAT ARE ALSO KEYWORDS. FOR INSTANCE, CORRECTLY
CAPITALIZING “CHICAGO MANUAL OF STYLE” ENSURES THAT THE SEARCH ENGINE RECOGNIZES IT AS A SPECIFIC, IMPORTANT
ENTITY.

ESTABLISHING AUTHORITY AND CREDIBILITY

ADHERENCE TO ESTABLISHED STYLE GUIDES LIKE THE CHICAGO MANUAL OF STYLE DEMONSTRATES A COMMITMENT TO
PROFESSIONALISM AND ACCURACY. THIS LENDS CREDIBILITY TO YOUR WRITING, FOSTERING TRUST WITH YOUR AUDIENCE.
CONTENT THAT IS PERCEIVED AS AUTHORITATIVE IS MORE LIKELY TO BE SHARED AND LINKED TO, INDIRECTLY BOOSTING SEO
PERFORMANCE.

Q: WHEN SHOULD | CAPITALIZE “INTERNET” ACCORDING TO THE CHICAGO MANUAL OF STYLE?

A: ACCORDING TO THE CHICAGO MANUAL OF STYLE, THE TERM “INTERNET” SHOULD BE CAPITALIZED WHEN REFERRING TO THE
GLOBAL SYSTEM OF INTERCONNECTED COMPUTER NETWORKS. HOWEVER, AS OF RECENT EDITIONS, THE MANUAL ACKNOWLEDGES
THAT LOWERCASE “INTERNET” IS BECOMING MORE COMMON AND ACCEPTABLE. FOR CONSISTENCY WITHIN A DOCUMENT, IT'S BEST
TO CHOOSE ONE FORM AND STICK WITH IT, BUT THE TREND IS TOWARDS LOWERCASE.

QI How DO | CAPITALIZE TITLES OF BOOKS AND ARTICLES IN CHICAGO STYLE?

A: FOR MAJOR WORKS LIKE BOOKS AND JOURNALS, CHICAGO STYLE USES TITLE CASE, CAPITALIZING THE FIRST WORD OF THE
TITLE AND SUBTITLE, ALONG WITH ALL NOUNS, PRONOUNS, VERBS, ADJECTIVES, AND ADVERBS. ARTICLES, ESSAYS, AND
CHAPTERS ARE TYPICALLY CAPITALIZED IN SENTENCE CASE, MEANING ONLY THE FIRST WORD AND PROPER NOUNS ARE
CAPITALIZED.

Q: ARE DAYS OF THE WEEK AND MONTHS CAPITALIZED IN CHICAGO STYLE?
A: YES, DAYS OF THE WEEK (E.G., MONDAY, TUESDAY) AND MONTHS OF THE YEAR (E.G., JANUARY, FEBRUARY) ARE ALWAYS
CAPITALIZED IN CHICAGO STYLE AS THEY ARE CONSIDERED PROPER NOUNS.

Q: WHEN DO | CAPITALIZE COMMON NOUNS IN CHICAGO MANUAL OF STYLE?

A: COMMON NOUNS ARE CAPITALIZED IN CHICAGO STYLE WHEN THEY ARE PART OF A SPECIFIC PROPER NAME (E.G., W/ ASHINGTON
SQUARE PARK), WHEN REFERRING TO FORMAL DESIGNATIONS OR OFFICIAL TITLES (E.G., THE SENATE), OR FOR RELIGIOUS AND
HISTORICAL TERMS (E.G., GOD, THE REFORMATION).

Q: WHAT IS THE RULE FOR CAPITALIZING SUBTITLES IN CHICAGO STYLE?

A: \WHEN A TITLE HAS A SUBTITLE, THE SUBTITLE IS CAPITALIZED INDEPENDENTLY FOLLOWING THE SAME TITLE CASE RULES AS
THE MAIN TITLE. THE FIRST WORD OF THE SUBTITLE IS CAPITALIZED, ALONG WITH ITS MAJOR WORDS, TYPICALLY SEPARATED
FROM THE MAIN TITLE BY A COLON.

QI How SHOULD | HANDLE CAPITALIZATION OF POSSESSIVE FORMS OF PROPER NOUNS IN CHICAGO STYLE?
A: THE POSSESSIVE FORM OF A PROPER NOUN IS CAPITALIZED JUST AS THE ORIGINAL PROPER NOUN IS. FOR EXAMPLE, IF



"CHICAGO” IS CAPITALIZED, THEN “CHICAGO'S” IS ALSO CAPITALIZED. THIS APPLIES TO BOTH SINGULAR AND PLURAL
POSSESSIVES.

Q: WHAT 15 THE CHICAGO MANUAL OF STYLE'S STANCE ON CAPITALIZING JOB TITLES?

A: JOB TITLES ARE CAPITALIZED IN CHICAGO STYLE WHEN THEY PRECEDE A PERSON’S NAME (E.G., PRESIDENT BIDEN) OR WHEN
REFERRING TO A SPECIFIC, HIGH-LEVEL OFFICE IN A FORMAL CONTEXT (E.G., THE SECRETARY OF STATE). W/HEN USED
GENERICALLY OR AFTER A NAME, THEY ARE GENERALLY LOWERCASE (E.G., THE PRESIDENT, JOHN SMITH, THE REPRESENTATIVE).
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