active voice in advertising

active voice in advertising is a powerful tool that can transform your
marketing messages, making them more compelling, direct, and memorable. This
article delves into the core principles of using active voice effectively in
advertising copy, exploring why it resonates with audiences and how it drives
engagement. We will examine the benefits of active voice over passive voice,
showcase real-world examples of successful active voice advertising, and
provide actionable strategies for integrating this grammatical technique into
your campaigns. Understanding the nuances of active voice can significantly
boost your brand's communication clarity and impact.
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Why Active Voice Dominates Advertising

In the fast-paced world of advertising, grabbing and holding consumer
attention is paramount. Active voice is a key ingredient in achieving this.
It conveys a sense of directness and purpose, making the message feel more
personal and impactful. When a brand speaks in the active voice, it'’s as if
the brand itself is taking action, leading the consumer to understand
precisely what is being offered or what action the consumer should take. This
clarity cuts through the noise, ensuring the core message lands effectively.

The inherent energy and dynamism of active voice naturally align with the
persuasive goals of advertising. It creates a feeling of immediacy and
confidence, which are essential qualities for building trust and encouraging
action. Marketers who master the use of active voice in their advertising
copy often see improved engagement rates and a stronger connection with their
target audience. It’'s not just about grammar; it'’'s about psychological
impact.



The Power of Direct Communication

Active voice communication is inherently more direct. Instead of saying "The
product was recommended by customers," an active voice approach would be
"Customers recommend our product." This subtle shift places the emphasis on
the doer of the action, making the statement stronger and more confident. In
advertising, this directness translates to clearer calls to action and more
persuasive benefit statements.

Consumers are bombarded with messages daily, and those that are clear,
concise, and easy to understand are more likely to be retained. Active voice
ensures that the subject of the sentence is performing the action, leaving no
room for ambiguity. This clarity is vital for conveying value propositions
and driving desired consumer behavior, such as making a purchase or visiting
a website.

Understanding the Mechanics: Active vs. Passive
Voice

To truly appreciate the impact of active voice in advertising, it’'s essential
to understand the fundamental difference between active and passive sentence
structures. Active voice occurs when the subject of a sentence performs the
action. For example, in the sentence "The company launched a new campaign,"
"company" is the subject performing the action "launched."

Conversely, passive voice occurs when the subject of the sentence receives
the action. The classic structure involves a form of "to be" and the past
participle of the verb. An example of passive voice would be "A new campaign
was launched by the company." Here, "campaign" is the subject, but it is
being acted upon, not performing the action. The performer of the action,
"the company," is either placed at the end of the sentence or omitted
entirely.

Identifying Active Voice

Identifying active voice is straightforward once you understand the core
principle. Look for sentences where the subject clearly performs the verb's
action. Common active voice structures are Subject + Verb + Object. For
instance, "Our team developed this innovative solution." Here, "team"
(subject) performed "developed" (verb) for "solution" (object).



Recognizing Passive Voice

Passive voice can often be identified by the presence of "to be" verbs (is,
am, are, was, were, be, being, been) followed by a past participle. Often,
the agent performing the action is introduced by "by." For example, "The
features were explained in detail." This phrasing is less engaging than "We
explained the features in detail."

The Benefits of Active Voice in Advertising
Campaigns

The strategic use of active voice in advertising offers a multitude of
benefits that directly contribute to campaign success. It's not merely a
stylistic choice; it's a tactical decision that influences perception and
action.

Increased Clarity and Conciseness

Active voice sentences are typically shorter and more direct than their
passive counterparts. This conciseness is invaluable in advertising, where
every word counts. Clearer messages are easier for consumers to process and
remember, reducing cognitive load and increasing the likelihood of
understanding the core message. This directness ensures that the advertised
benefit or call to action is immediately apparent.

Enhanced Engagement and Impact

Sentences written in the active voice tend to be more dynamic and engaging.
They convey a sense of energy and momentum, making the brand appear more
proactive and confident. This energy can be contagious, drawing the consumer
into the message and making them more receptive to the brand's offering. The
active voice creates a more vivid mental picture.

Stronger Calls to Action

When it comes to encouraging consumer action, active voice is king. Phrases
like "Buy now," "Discover more," or "Sign up today" are all imperative verbs
in the active voice, directly commanding the audience. This directness leaves
no room for interpretation and effectively guides the consumer toward the
desired next step, significantly boosting conversion rates in marketing



efforts.

Building Brand Authority and Trust

A brand that consistently communicates in the active voice projects an image
of authority and decisiveness. It suggests that the brand is in control,
knowledgeable, and takes ownership of its products or services. This
confidence can foster trust and credibility with the audience, making them
more likely to believe the brand's claims and engage with its offerings.
Active voice suggests leadership.

Crafting Compelling Copy with Active Voice

Writing effective advertising copy using the active voice involves more than
just swapping out verbs. It requires a strategic approach to sentence
construction and word choice that maximizes impact and resonates with the
target audience. The goal is to create messages that are not only
grammatically sound but also persuasive and memorable.

Focusing on the Subject's Action

The cornerstone of active voice is ensuring the subject is clearly performing
the action. When brainstorming ad copy, start by identifying the key actors —
your brand, your product, or your satisfied customers. Then, describe what
these actors do. For example, instead of "Special offers are provided by us,"
opt for "We provide special offers." This simple shift makes the statement
more assertive.

Using Strong Verbs

Beyond just using active voice, selecting strong, dynamic verbs is crucial.
Weak verbs can make even active sentences sound bland. Consider verbs that
evoke action, emotion, or benefit. For instance, "Our software helps you
manage tasks" is good, but "Our software streamlines your workflow" is
better. The verb "streamlines" is more evocative and paints a clearer picture
of the benefit.

Keeping Sentences Concise and Focused



While active voice naturally lends itself to conciseness, it's still
important to maintain focus. Avoid unnecessary jargon or complex sentence
structures that can dilute the impact. Each sentence should ideally convey a
single, clear idea. This makes the advertising copy easier to scan and
digest, especially in digital formats where attention spans are short.

Common Pitfalls to Avoid When Using Active
Voice

While active voice is overwhelmingly beneficial for advertising, there are a
few common mistakes that can undermine its effectiveness if not carefully
avoided. Awareness of these pitfalls can help ensure your copy consistently
achieves its intended impact.

Overuse Leading to Monotony

While active voice is strong, a relentless barrage of short, choppy active
sentences can become monotonous and even sound aggressive. A good copywriter
understands the need for variation in sentence structure and length to
maintain reader interest. Occasional, strategically placed passive voice
might be necessary for stylistic variation or to shift emphasis
appropriately, though it should remain the exception.

Ignoring the Importance of the Object

In active voice, the object of the sentence is what receives the action.
While the subject is performing the action, the benefit or result for the
consumer (often conveyed through the object) is what truly matters. Ensure
that the object of your active sentence clearly communicates value or the
desired outcome for the target audience.

Failing to Identify the "Doer"

Sometimes, advertisers might try to use active voice but fail to clearly
identify who is performing the action. For example, "A solution was found" is
passive. Even trying to force active voice without a clear subject, like
"Finding a solution," can be ambiguous. The advertising message needs to be
clear about who is delivering the benefit or taking the action.



Examples of Active Voice in Successful
Advertising

Many iconic advertising campaigns have masterfully employed active voice to
create memorable and impactful messages. Analyzing these examples provides
practical insight into how to leverage this grammatical technique
effectively.

e Nike: "Just Do It." This is a classic imperative command, a direct call
to action in the active voice. It's incredibly powerful and motivating,
encouraging personal action and achievement.

e Apple: "Think Different." Another imperative command that embodies a
mindset. It actively challenges the status quo and encourages a specific
way of thinking.

e Coca-Cola: "Open Happiness." This tagline uses an active verb to
associate the product directly with an emotion or state of being. It's
aspirational and directly links consumption to a positive experience.

e Mastercard: "There are some things money can't buy. For everything else,
there's Mastercard.”" While the second part is more conditional, the
implied actions and the direct attribution to Mastercard make it feel
active and empowering.

These examples demonstrate how active voice can be used not just for direct
commands but also to convey brand personality, aspirations, and benefits in a
way that resonates deeply with consumers, making the brand's message stick.

Integrating Active Voice into Your Advertising
Strategy

Successfully integrating active voice into your advertising strategy requires
a conscious and consistent effort across all marketing touchpoints. It’s
about embedding this principle into your brand's communication DNA.

Training Your Copywriting Team

Provide clear guidelines and training for your copywriting team on the
principles of active voice. Emphasize the benefits and provide examples of
strong active voice usage. Regular review sessions can help reinforce these



standards and ensure consistency across all campaigns. Workshops focused on
sentence structure and verb choice are highly beneficial.

Establishing Style Guides

Incorporate the preference for active voice into your official brand style
guides. This document should outline the importance of using active voice,
provide examples, and specify when and why passive voice might be acceptable
as an exception. A clear style guide ensures that all contributors adhere to
the same communication standards.

Regular Content Audits

Conduct regular audits of your existing advertising copy, website content,
social media posts, and other marketing materials. Identify instances where
passive voice has crept in and revise them to active voice where appropriate.
This ongoing process helps maintain the integrity of your brand's voice and
communication effectiveness over time.

Frequently Asked Questions

Why is active voice considered more effective in
advertising copy?

Active voice generally makes ad copy more direct, concise, and impactful. It
clearly identifies the doer of the action, creating a stronger connection
with the audience and conveying a sense of confidence and urgency.

Can you give an example of passive voice in
advertising and how to convert it to active voice?

Passive: 'Your order will be delivered by us.' Active: 'We will deliver your
order.' The active version is more personal and emphasizes the brand's
commitment.

How does active voice contribute to a brand's tone
in advertising?

Active voice often conveys a tone of authority, confidence, and proactivity.
It can make a brand sound more dynamic and engaging, as if it's taking action
for the customer.



Are there situations where passive voice might be
intentionally used in advertising?

Rarely. Passive voice might be used if the focus needs to be on the object or
result rather than the doer, or perhaps for a specific stylistic effect of
mystery or understatedness, though this is generally less common and less
effective.

What are the common pitfalls to avoid when using
active voice in ads?

Avoiding overly aggressive or demanding language is key. While active voice
is direct, it shouldn't alienate the audience. Also, ensure the 'doer' 1is
clearly identified and relevant.

How does active voice benefit readability in short
ad formats like social media posts?

In short formats, every word counts. Active voice cuts out unnecessary words,
making the message clearer and easier to grasp quickly. It grabs attention
faster and conveys the core message efficiently.

What are some strong action verbs that work well in
active voice advertising?

Verbs like 'Discover,' 'Experience,' 'Transform,' 'Create,' 'Achieve,'
‘Save,' 'Enjoy,' 'Unlock,' 'Boost,' and 'Join' are powerful when used in
active voice sentences.

How does using active voice impact customer
perception of a brand's reliability?

When a brand uses active voice to state what it will do for the customer, it
projects reliability and accountability. It shows the brand is in control and
committed to delivering on its promises.

In what types of advertising campaigns is active
voice particularly crucial?

Active voice is crucial for direct response advertising, promotional
campaigns, and calls to action (CTAs). It’'s also vital for brands aiming for
a modern, energetic, and customer-centric image.

How can a copywriter ensure they are consistently



using active voice effectively in their advertising
work?

Regularly review copy by asking 'Who is doing the action?'. Practice
rewriting passive sentences into active ones. Reading examples of successful
active voice advertising can also provide inspiration and reinforce the
habit.

Additional Resources

Here are 9 book titles related to active voice in advertising, each using
italicized words and accompanied by a short description:

1. Speak with Power: Mastering Active Voice for Impactful Advertising

This book delves into the fundamental principles of active voice and its
crucial role in crafting compelling advertising copy. It explores how using
strong verbs and direct subject-verb-object structures can immediately grab
consumer attention and drive engagement. Readers will learn practical
techniques and strategies to inject vitality and persuasion into their
messaging, transforming passive statements into potent calls to action that
resonate with target audiences.

2. The Active Advertiser: Winning Hearts and Minds Through Direct Language
This guide focuses on the advertiser as the active agent, emphasizing how
their confident and direct approach shapes consumer perception. It highlights
the psychological impact of active voice in building trust and conveying
authenticity in brand communication. The book provides real-world examples
and actionable advice for professionals looking to create advertising that
feels dynamic, personal, and ultimately more persuasive.

3. Verb Vault: Unlocking the Power of Active Voice in Your Campaigns

This resource serves as a comprehensive treasury of active verbs and sentence
structures specifically curated for advertising professionals. It offers a
deep dive into how strategic verb selection can elevate brand messaging,
evoke desired emotions, and clearly communicate product benefits. Through
targeted exercises and analyses, readers will learn to weaponize their
vocabulary for maximum advertising effectiveness.

4. Commanding Attention: The Art of Active Voice in Promotional Copy

This book dissects the craft of writing promotional copy that demands
attention, with a strong emphasis on the power of the active voice. It
examines how to construct sentences that are not only grammatically sound but
also possess an inherent dynamism that compels readers to act. The author
shares insights into creating a sense of urgency and excitement through
active verbs, making every word count.

5. Buy Now: Leveraging Active Voice for Conversion-Driven Advertising
Focused on tangible results, this book explores the direct link between
active voice and improved conversion rates in advertising. It demonstrates



how clear, concise, and action-oriented language can guide consumers through
the purchase funnel more effectively. Readers will discover how to transform
passive descriptions into persuasive prompts that inspire immediate action
and drive sales.

6. The Persuasion Engine: Active Voice as the Fuel for Advertising Success
This book positions active voice as the core engine driving successful
advertising campaigns, transforming passive observations into persuasive
narratives. It explains how the inherent energy of active verbs creates a
more engaging and memorable brand experience for the consumer. Through
detailed case studies and practical frameworks, the book empowers advertisers
to build a more powerful and effective communication strategy.

7. Direct Impact: Crafting Active Voice for Unforgettable Brand Messages

This title emphasizes the immediate and lasting impression that active voice
can create for brand messaging. It explores how direct, assertive language
cuts through the noise of the marketplace, ensuring brands are not only heard
but also remembered. The book provides a roadmap for advertisers to infuse
their communications with clarity and purpose, fostering stronger connections
with their audience.

8. Action-Oriented Advertising: Harnessing Active Voice for Consumer
Engagement

This guide is dedicated to the principles of creating advertising that
actively engages consumers by employing a consistently active voice. It
explores how direct subject-verb relationships foster a sense of
participation and connection, making consumers feel more involved with the
brand. Readers will learn how to translate passive brand promises into
active, relatable experiences that drive deeper engagement.

9. The Energetic Sell: Using Active Voice to Boost Advertising Performance
This book investigates how injecting energy into advertising copy through the
strategic use of active voice can significantly boost performance. It
highlights the correlation between dynamic sentence construction and
increased consumer interest and responsiveness. The author shares proven
techniques for making advertising feel more alive and compelling, leading to
measurable improvements in campaign effectiveness.
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